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O0'€eKT T0CTiTKEeHHSI — POIIEC PO3POOKU MAPKETUHIOBHUX 1HCTPYMEHTIB TOTEIIIO.

IIpeamer [ocCaiTsKeHHsI — TEOPETHYHI 1 TPAKTUYHI ACHEKTH BIOCKOHAJICHHS
MapKETHHTOBOI JisUTbHOCTI Ha MPUKIIAAl roTesbHoro mianpueMcTa «Premier Palace Hotel».

OCHOBHI TEOPETUYHI MPUHLIUIHN MApPKETHHIOBOI MOMITUKHA. MICTUTh XapaKTepPHUCTUKY
OCHOBHHX TOHSTh MapPKETHUHTY, OCOOJIMBOCTE MapKETHHTY, IIPOBOAUTHLCS aHAJI3 MApKETHHTOBO1
NOJITHKK Yy CBITOBIM roTenbHid Mepexi. JlocmipkeHHs (yHKIIOHYBaHHS MapKETHHTOBOI
NOJIITUKY Yy HAIllOHANbHIM TroTeNnbHIA Mepexi. [HCTpyMEeHTH MapKeTHHIOBOI MOJITHKU JJis
PO3BHUTKY roTesibHOTO mianpuemctBa «Premier Palace Hotel». [IpomoHyOThCS HMIISIXH OMITAMI3AIT
Bi/Iily MapkeTuHry y rorem «Premier Palace Hotel», BuminsioTbcss HampsMy IiIBHUIICHHS
KiJIBKOCTI TOCTEH TrOTEITIO 32 JOMOMOT00 CTBOpeHHs Biaainy digital-mapkeTunry.

Ctpykrypa Ta 06csar po6oTu. PodoTa ckitagaeThes 13 BCTYITY, TPHOX PO3/1TiB, BACHOBKIB,
CIHCKY BHUKOPUCTAHUX JDKEPEN, MOJATKy. 3arajbHuid 0OCSAT BHITYCKHOI pOOOTH CTaHOBUTH 84
cTopiok. Po6oTa mictuTh 12 Tabmump Ta 6 pucyHkiB. CIIHCOK BUKOPHCTaHHUX JPKEPET BKIIOYAE
40 HallMEeHYyBaHb.

KarwuoBi cioBa: MapKkeTHHrOBI KOMYHIKallii, MapKeTHHroBa mouiThka,digital —

MapKETHUHT
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Odesa National University of Economics, Odesa, 2022

The object of study - the process of developing marketing tools of the hotel.

The subject of research - theoretical and practical aspects of improving marketing
activities on the example of the hotel company "Premier Palace Hotel".

Basic theoretical principles of marketing policy. Contains a description of the basic
concepts of marketing, features of marketing, analysis of marketing policy in the global hotel
chain. Study of the functioning of marketing policy in the national hotel chain. Marketing policy
tools for the development of the Premier Palace Hotel. There are ways to optimize the marketing
department at the Premier Palace Hotel, and ways to increase the number of hotel guests by
creating a digital marketing department.

Structure and scope of work. The work consists of an introduction, three chapters,
conclusions, a list of sources used, an appendix. The total volume of the final work is 84 pages.
The work contains 12 tables and 6 figures. The list of used sources includes 40 names.

Keywords: marketing communications, marketing policy , digital — marketing.



