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B po6oti aHanmizyeThcsi CTyneHb PO3POOJIECHOCTI MPOOIEMHU, PO3IIISAAETHCS
MOHSATINHO-KaTEropialbHUM anapart AOCTI>KEHHsI, BABYaIOThCSI OCHOBH1 TEOPETUKO-
METOJIOJIOTTYHI MIIXOAHU 10 JOCHIIKEHHS 1HHOPMAILIHO-TICUXOJIOT1YHOTO BILTUBY
Ha TPOMaJChKy OyMKy. [lokazaHo, 110 HAyKOBO-TEXHIYHHUU MPOTpPEC, PO3BUTOK
iHGOpMaIIITHO-KOMYHIKAI[IMHUX ~ TEXHOJOTM  CTBOpWJIM  HebadeHl paHiile
MOJIMBOCTI 1H(HOPMAIIITHO-TICUXOJIOTTYHOTO BIUTUBY HA TPOMAJICHKY AYMKY.

[IporioHy€ThCSI aBTOPChKE BU3HAUEHHS i1HPOPMAIIHHO-TICHXOJIOTIIHOTO
BIUIUBY TPOMAJCHhKYy IyMKy. Bu3HayaroThCsi 00’€KTH, Cy0’€KTH Ta CIOocoOu
1HGOPMAIIITHO-TICUXOJIOTTYHOTO BIUIMBY Ha T'POMAJCHKY IYMKY, AOCIIIKYIOTHCS
0COOJIMBOCTI MPOTU/IIT JECTPYKTUBHOMY BIUIMBY Ta MAHIIMTYJISIII.

PosrnsinyTo iH(pOpMaIiitHO-TICUXOJIOT1YHI aCTeKTH TPOMAJChKOI JTYMKH SIK
BiIOOpaKeHHS AYXOBHOI Ta 1H(GOpMaIliiHOT chepr CyCHITBHOTO KUTTA. 3POOJIEHO
BUCHOBOK, III0 TPOMAJICEKY AYMKY CIIiJl PO3TIISIATH M Y TPAKTUYHOMY acIeKTi.

AprymMeHTOBaHO, 1110 OCHOBHUMH METOJaMU BIUIMBY HAa TPOMAJICEKY TYMKY €
MaHIIyJIsist Ta mpornarana. [Ipomaranaa, Oyaydu o1HUM 13 BUAOM iHPOpMAIlIHHO-
MICUXOJIOTTYHOTO BIUTUBY Ha TPOMAJIChKY AYMKY, Ma€ Ha MET1 IEPEKOHAHHS Ta Bipy
Mac y Ti iei, TyMKH Ta MPUHIMIIH, SKi Cy0'€KTy BIUTMBY HEOOXITHO BIPOBAIUTH Y
MacoBYy cBioMicTh. Cy0'eKTH BIUTMBY aKTHBHO BUKOPHCTOBYIOThH Haie()eKTHUBHIII1
3aco0M MacoBOi KOMYHIKaIlli, a came TesnedaueHHs Ta [HTepHeT.

OOGIpyHTOBYIOTBCS ~ OOpaHI  METOJAMKHA  EMIIPUYHOTO  JTOCHIKCHHS.
OnucyroThCs 1 aHATI3YIOThCS Pe3yAbTaTH AOCTIKSHHS.

KirouoBi ciioBa: rpomazicbka 1ymMka, iHGOpMAaIiHO-TICHXOJIOT 1YHHA BILTUB,
MaHIMyJIAIis, Tporarafaa, MacoBa CBIJIOMICTb.
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The paper analyzes the degree of development of the problem, examines the
conceptual and categorical apparatus of research, studies the main theoretical and



methodological approaches to the study of informational and psychological
influence on public opinion. It is shown that scientific and technical progress, the
development of information and communication technologies have created
unprecedented opportunities for informational and psychological influence on
public opinion.

The author's definition of informational and psychological influence on public

opinion is proposed. The objects, subjects and methods of informational and
psychological influence on public opinion are determined, the peculiarities of
counteracting destructive influence and manipulation are investigated.
Informational and psychological aspects of public opinion as a reflection of the
spiritual and informational sphere of public life are considered. It was concluded that
public opinion should also be considered in a practical aspect.
It is argued that the main methods of influencing public opinion are manipulation
and propaganda. Propaganda, being one of the types of informational and
psychological influence on public opinion, aims at the conviction and faith of the
masses in those ideas, thoughts and principles that the subject of influence needs to
introduce into the mass consciousness. Subjects of influence actively use the most
effective means of mass communication, namely television and the Internet.

The chosen methods of empirical research are substantiated. The research
results are described and analyzed.
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