AHOTANIA
Mapuyk I.C. Po3podka crparerii nmpocyBaHHs iBeHT-3ax0aiB 3BO (Ha
npuxkiaagai MidKHapoIHOro KOHKYpCY AJIsl CTYJeHTiB i mkojaspiB «Pekjama-
decT»)

KBamidikamiitna pobora Ha 3700yTTS OCBITHBOI'O CTYNEHS MAarictp 31
cnemianbHOCTl «075 MapkeTuHr» 3a OCBITHBOIO MHporpamoro «MapKeTuHr Ta
MDKHapoJHa JoricTukay. OJecbKui HaI[lOHAJbHUM EKOHOMIUHHMM YHIBEPCUTET. —
Oneca, 2024.

VY poboti O6yn0 3a3HaYEHO TEOPETUYHI ACMEKTHU MPOCYBAHHS IBEHT-3aXOJIB Y
BUIIMX HaBYAIbHUX 3aKJIaJlaX, BA3HAYEHO OCHOBHI1 PI3HOBU/IM 1BeHT-3ax0/1B Yy 3BO Tta
KJTIOYOB1 KaHaJM 1X MPOCYBAaHHSI, a TAKOK METOJU Ta IHCTPYMEHTH MPOCYBaHHS 1BEHT-
3ax0/11B, MPOBEJIEHA OIlIHKA ICHYIOYHMX MMIJIX0/IIB /10 TpocyBaHHs 1BeHTIB y 3BO.

Byno posrnsinyto 3araneHy xapaktepuctuky OHEY Ta xadeapu MMII sk
opratizaropiB Mi>KHapoJIHOT0 KOHKYPCY AJIS CTYJIE€HTIB 1 KOJsipiB «Pexnama-decty,
JEeTabHO OyJI0 pO3rNIAHYTO KOHKYpC «Pekiiama-dect», MpoBeneHO aHaI3 IUIHOBOI
ayIuTOpii Ta KaHaJIIB KOMYHIKAIIll, TPOaHaII30BaHO MOTOYHY CTPATErii0 MPOCYyBaHHS
KOHKYPCY, a TaKOXX NMPpOoaHali30BaHO KOHKYPEHTHI 3aX011 y Mepexi [HTepHerT.

Hagano mpomosuiiii 1moao0 BAOCKOHAJIEHHSI CTpaTerii MpocyBaHHS Ta Oyia
OlliHEHa €(EeKTUBHICTH 3aMPOIIOHOBAHOI CTpaTerii MpocyBaHHs KOHKYypcy «Pekiama-
Decy.

Knwuosi cnoea: mapKeTHHI, I1BEHT-MAapKETUHI, IBeHT-3axoaH, «Peximama-
dect», IpOCyBaHHS, CTpATET .

ANNOTATION
Marchuk I. Development of a strategy for the promotion of events of higher
education institutions (The International contest ""Reklama-Fest' as a case study)

Qualification work for obtaining a master's degree in the specialty "075
Marketing" under the educational program "Marketing and International Logistics".
Odesa National University of Economics. - Odesa, 2024.

In the work, the theoretical aspects of the promotion of events in higher
educational institutions were specified, the main types of events in higher education
institutions and the key channels of their promotion, as well as methods and tools for
the promotion of events were determined, and an assessment of existing approaches to
the promotion of events in higher education institutions was carried out.

The general characteristics of ONEU and the MML department as organizers of
the International Competition for students and schoolchildren "Reklama-Fest" were
considered, the "Reklama-Fest" competition was considered in detail, an analysis of
the target audience and communication channels was carried out, the current strategy
of promoting the competition was analyzed, and competitive activities on the Internet..

Suggestions were made to improve the promotion strategy and the effectiveness
of the proposed promotion strategy for the "Reklama-Fest™" competition was assessed.

Keywords: marketing, event marketing, event activities, "Reklama-Fest",
promotion, strategy.



