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KBamidikamiitna pobora Ha 3700yTTS OCBITHBOI'O CTYNEHS MAarictp 31
cnemianbHOCTl «075 MapkeTuHr» 3a OCBITHBOIO MHporpamoro «MapKeTuHr Ta
MDKHapoJHa JoricTukay. OJecbKui HaI[lOHAJbHUM EKOHOMIUHHMM YHIBEPCUTET. —
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VY po0oTi OyJ10 3a3HAYEHO CYTHICTh Ta IPUHIIMIIHA 1BEHT-MAPKETUHTY, BU3BHAYEHO
OCHOBHI mepeBard Ta (QPyHKI[IOHAIbHI HAIPSIMKU HOro BUKOPHUCTAHHS, JOCIIIKEHO
0COOJIMBOCT1 BUKOPUCTAHHS 1BEHT-MApPKETUHTY Y ISNIbHOCTI 3aKJIa/11B BUIIO1 OCBITH.

byno oxapakrepuzoBano OHEY ta xadenpy MMIJI sk opranizaTopis
MUiKHApOJHOTO KOHKYpCY IJisi CTYAEHTIB 1 mkoisapiB «Pekinama-decty, neranbHO
IpoaHadi30BaHO IMPOLIEC OpraHizaili KOHKYpCY, 30Kpema, HOro mnpoCcyBaHHS,
NPOBEJICHO OLIHKY €()EKTUBHOCTI KJIFOUOBUX aCHEKTIB OPraHi3aiiHOTO MpoLecy.

byno po3po0ieHO KOMIUIEKC peKOMEHJAllil 3 YIOCKOHAJEHHs Mpolecy
oprasizaiiii Ta npocyBaHHs KOHKYpcy «Pekiama-decty», 00rpyHTOBaHO €(hEeKTUBHICTD
BITPOBA/IPKEHHA YCIX 3aIIPOIIOHOBAHUX JI1i Ta CKJIaJIEHO TUIaH iX BIPOBAXKEHHS.
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mapkeTunr 3BO, «Peknama-dect»

ANNOTATION
Orlovska S. The use of event marketing in higher education institutions
(The International contest «Reklama-Fest» as a case study)

Qualification work for obtaining the educational degree of Master in the
specialty «075 Marketing» under the educational program «Marketing and
International Logistics». Odessa National Economic University. — Odesa, 2024.

The work outlined the essence and principles of event marketing, identified the
main advantages and functional areas of its use, investigated the features of the use of
event marketing in the activities of higher education institutions.

The ONEU and the MML Department were characterized as organizers of the
International Competition for Students and Schoolchildren «Reklama-Fest», analyzed
the process of organizing the competition, in particular, its promotion, and assessed the
effectiveness of key aspects of the organizational process.

A set of recommendations was developed to improve the process of organizing
and promoting the «Reklama-Fest» competition, substantiated the effectiveness of the
implementation of all proposed actions and drew up a plan for their implementation.

Keywords: marketing, event marketing, event management, event marketing of
higher education institutions, «Reklama-Fest»



