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«[1ligmpueMHUIITBO Ta TOPTIBJISH» 3a OCBITHHOIO MpOrpamoro mpodecinHoro cnpsMmyBanHs «ExoHOMIKa,
TUTAHYBaHHS Ta yMpaBIiHHS Oi3HecoM». OJeChbKUK HallOHATFHUH €KOHOMIUHUH YHiBepcuTeT, M. Oxeca,
2024.

Kganidikarmiitna po6oTa Marictpa CKIaJIaeTbCs 3 TPboX po3AiTiB. OO0 €KT TOCTIHKEHHS — MPOLIEC
OOTPYHTYBAaHHS yIOCKOHAJICHHS MPOIIECY MPUUHSTTSA Oi3HEC-PIlICHbh 33 JOMOMOTOK 33ac00iB IITYYHOTO
THTCIIEKTY.

VY po0GOTI pO3MIISIAETHCS CYTHICTD IITYYHOTO 1HTENEKTY Ta MOro pojib Y MPUHHATTI O13HEC-pIIIEeHb.
JlocnigkeHo HanpssMU BUKOPUCTAHHS IITYYHOTO IHTENIEKTY y O13Hec-Tpoliecax 1 IpoaHaIi30BaHo MepeBaru
Ta 0OMEXEHHs HOoro BrpoBajkeHHs. OOIpyHTOBAaHO UMHHUKU €(PEKTHMBHOIO 3aCTOCYBaHHS IITYYHOI'O
IHTENEKTY JJIsl NPUMHSTTS YNpaBIIHCHKUX PII€Hb, IPOBEACHO OLIIHKY MOTOYHOI'O CTaHy BUKOPHCTAHHS
mtyqHoro iHTenekty B koMmmanii «UADAMAGEy. Po3pobneHo pekoMeHmallii 1o/10 BJIOCKOHAICHHS
MpoLecy MPUHHATTS pillieHb, BU3HAYEHO NPIOPUTETHI HANPSIMKU BIIPOBAKEHHSI TEXHOJIOTIH HEHPOHHUX
3ampOMOHOBAHUX 3aXO0/IIB.
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Qualification work for a master's degree in speciality 076 «Entrepreneurship and Trade» under the
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The master's qualification work consists of three sections. The object of research is the process of
justifying the improvement of business decision-making using artificial intelligence.

The work considers the essence of artificial intelligence and its role in business decision-making.
The article studies the directions of using artificial intelligence in business processes and analyses the
advantages and limitations of its implementation. The factors of effective use of artificial intelligence for
making managerial decisions are substantiated, the current state of use of artificial intelligence in the
company «UADAMAGE» is assessed. Recommendations for improving the decision-making process have
been developed, priority areas for the implementation of neural network technologies in the company's
activities have been identified, and forecast scenarios for its development after the implementation of the
proposed measures have been developed.
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