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MamniokoB €. 1. «IlepcnekTHBY PO3BUTKY BITYM3HSIHUX BUHOPOOHUX MiINPUEMCTB B YMOBaX
uudposizamiin

Kpamidikarmiiina pobota Ha 3100yTTS OCBITHBOI'O CTYIIEHS Marictp 31 cmoemiaiabHocTi 076
«[lignpueMHULTBO Ta TOPTIBIS» 3a OCBITHBOIO Hporpamoro «EKOHOMiKa, TUTaHYyBaHHS Ta YIpPaBIiHHS
0i3HecoM». O1echbKUiA HalllOHATLHUN eKOHOMIYHUH yHiBepcuTeT. Oneca, 2024.

Kpamidikarmiiina poboTta ckiamaeTbCs 3 TpboX po3aimiB. OO’€KT MOCHIIKCHHS — BITYH3HSIHI
BHHOPOOHI IMANPUEMCTBA Ta iXHI IPOLIECH BUPOOHHUIITBA, MAPKETHUHTY Ta YIPABIIHHS.

Y po06OTi pO3rIAIAIOTECS TEOPETHYHI OCHOBU LU(POBOi TpaHchopmallii MiAIPUEMCTB XapdoBOi
MIPOMHUCIIOBOCTI PO3KPUTO MOHATTS mudposizamii Ta i1 BIUIMB Ha Oi3HEC-TIPOIECH, JOCIIIHKEHO Cy4YacHi
U poBi TEXHOJIOTIT Ta iX 3aCTOCYBaHHS y BUHOPOOHIH Tamy3i, a TAKOK BU3HAUYEHO MOJeni nudpoBizarii
BHHOPOOHHMX ITiITPHUEMCTB.

[IpencraBneHo XapakTepUCTUKY CBITOBOI'O PUHKY BHMHA, aHATi3 CTaHY BUHOPOOHMX ITiIPUEMCTB
B YkpaiHi Ta Onmecbkoi 00J1acTi, BUSBICHO OCHOBHI IpoOiemMu B mpoieci 1udpoBoi Tpanchopmariii ta
OCHOBHI HaPSMKH IU(PPOBOi TpaHCPOpMAaLlii BHHOPOOHHX ITiJIPUEMCTB.

Po3pobreno opranizainiifHO-eKOHOMIYHUI MEXaHi3M yIpaBlliHHA BUHOPOOHUMU MiITPHEMCTBAMU
B yMmoBax Lu(poBizaiii, oOIpyHTOBAaHO aHaji3 PHU3MKIB Ta Oap’epiB BIPOBapKeHHS mudpoBizamii y
BHHOPOOHI MiANpHEMCTBA YKpaiHH, 3alPOIIOHOBAHO CTparteris mudpoBoi TpaHchopmallli BUHOPOOHUX
MiANPUEMCTB Ta IHBECTHLIIHHI MPOEKTHU JJIS1 PO3BUTKY U(PPOBUX TEXHOIOTIH y BHHOPOOCTBI.

Knrouoei cnosa. BuHOpOOHI MmianpueMcTBa, YKpaiHa, 1udposizalis, TUGPOBI TEXHOJIOTII,
Opnecbka 00J1acTh, OpTraHi3aIitHO-eKOHOMIYHUH MEXaHI3M.

ANNOTATION

Manyukov Y. «Prospects of the development of domestic winemaking enterprises in the
conditions of digitalization»

Thesis for Master degree in specialty 076 «Entrepreneurship and Trade» under the master's
program «Economics, planning, and business management». Odesa National Economic University.
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The qualification work consists of three chapters. The object of the domestic wineries and their
production, marketing, and management processes.

The study examines the theoretical foundations of digital transformation in food industry
enterprises, reveals the concept of digitalization and its impact on business processes, explores modern
digital technologies and their application in the winemaking industry, and identifies models of
digitalization for wineries.

The work provides a characterization of the global wine market, analyzes the state of wineries in
Ukraine and the Odesa region, identifies key challenges in the digital transformation process, and outlines
the main directions for the digitalization of wineries.

An organizational and economic mechanism for managing wineries under digitalization conditions
has been developed. The analysis of risks and barriers to the implementation of digitalization in Ukrainian
wineries is substantiated. A digital transformation strategy for wineries is proposed, along with
investment projects aimed at developing digital technologies in winemaking.

Keywords: wineries, Ukraine, digitalization, digital technologies, Odesa region, organizational and
economic mechanism.



