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Macaosa T. M. «Oco0smBocTi ynpasJinHusa 0i3HecoM B 0’10Ti cdepi B yMoBaxX BOCHHHUX AiiD»

KBamidikarmiiina pobota Ha 3100yTTS OCBITHBOI'O CTYIIEHS Marictp 31 cmoemiaiabHocTi 076
«[lignpueMHULTBO Ta TOPTIBIS» 3a OCBITHBOIO Hporpamoro «EKOHOMiKa, TUITAHYyBaHHS Ta YIPaBIiHHS
0i3HecoM». O1echbKUiA HalllOHATBLHUN eKOHOMIYHUH yHIBepcuTeT. Oneca, 2024.

Kpamidikarmiiina poboTta ckiagaeTbest 3 TphoX po3aiiiB. O0’ekT mociimkeHHs — Oi3HecH 0’IOTI
cthepu B YkpaiHi.

Y poboTi po3risAaOThCs TEOPETUUHI OCHOBHU YIPaBIiHHS Oi3HecOM y O’10Ti cdepi, pO3KPUTO
TOHSATTS Ta OCOOJIMBOCTI yrpaBiiHHs 0i3HecoM y 0'toTi cdepi, TOCTIIKEHO MAPKETHHTOB1 IHCTPYMEHTH 1
cTparterii, siIKi BUKOPUCTOBYIOTBCA B 0'TOTI cepi, a TAKOXK BU3HAYCHO HANPSIMKH YIIPABIIHHS IEPCOHATIOM
Ta (piHaHcamu B 0°10TI cepi.

[IpencraBneHo 3arajbHy XapaKTEPUCTHKY BIUIMBY BO€HHHMX Jii Ha 0’10Ti cdepy, HagaHo
MOPIBHSJILHUN aHaJi3 CUTYyaIlil B pi3HUX CerMEHTax 0'FoTi cepH Ta MpoaHaIi30BaHO CIIOCOOM ajarTarii
0i3Hec-MO/eli 10 HOBUX YMOB.

Po3pobiieno pekomenaanii o0 eeKTUBHUX CTpaTeriii ajgamnraliii Ta po3BUTKY O’FOTI Oi3HeCy,
3allpOMOHOBAHO  3aXOJHM CTPATEriuHOro IJIAaHyBaHHS pO3BUTKY Oi3HeCy Ta poOib  COLIAIBHOL
BIJIMOBIAAILHOCTI Oi3HECY B yMOBaX BilHHU.

Knwouosi cnosa: 6’111 chepa, VYkpaina, Oi3Hec, BOEHHI [ii, BIJHOBICHHS, COIllabHA
BIJIMOB1IAJIbHICTD, CTPATETIi.

ANNOTATION

Maslova T. «Peculiarities of business management in the beauty sphere in the conditions of
military actions»

Thesis for Master degree in specialty 076 «Entrepreneurship and Trade» under the master's
program «Economics, planning, and business management». Odesa National Economic University.
Odesa, 2024.

The qualification work consists of three chapters. The object of the — beauty industry businesses in
Ukraine.

The work examines the theoretical foundations of business management in the beauty industry,
defines the concept and peculiarities of managing businesses in this sector, explores marketing tools and
strategies used in the beauty industry, and identifies key approaches to personnel and financial
management.

The general impact of military actions on the beauty industry is outlined, a comparative analysis
of the situation in various segments of the beauty industry is provided, and methods of adapting business
models to new conditions are analyzed.

Recommendations for effective strategies of adaptation and development of beauty businesses
have been developed. Measures for strategic business development planning and the role of corporate
social responsibility in wartime conditions are proposed.

Keywords: beauty industry, Ukraine, business, military actions, recovery, social responsibility,
strategies.



