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CokosoBa O. JI. «IHHoOBauiiiHi migxoam ynpap/iHHS Oi3HeCOM B TYPHCTHYHINA rasay3i
Yxkpainn»

Kpamidikarmiiina pobota Ha 3100yTTS OCBITHBOI'O CTYIIEHS Marictp 31 cmoemiaiabHocTi 076
«[lignpueMHALTBO Ta TOPTIBIS» 3a OCBITHBOIO Iporpamoro «EKOHOMiKa, TUTAHYyBaHHS Ta YIPaBIiHHS
6i3HecoM». O1echbKUii HalllOHALHUN eKOHOMIUHUH yHiBepcuTeT. Oneca, 2024.

KBamidikamiiina pobOota ckiamaeTbcs 3 TpboX po3AiiB. OO’€KT OOCHIIKEHHS — TIpOLeC
3amnpoOBaDKEHHS IHHOBAIIMHUX ITIIXO/MIB B TYPUCTUYHOMY Oi3HECi YKpaiHHu.

Y po0oTi pOo3risgaroThCS TEOPETUYHI aCMeKTH Ta OCOOJMBOCTI JIOCHIHKCHHS TYPUCTHYHOTO
0i3Hecy VYKpaiHM, PO3KPUTO 3MICT Ta KOMIIOHEHTHHMI CKJaJ TYypUCTHYHOrO Oi3Hecy, BU3HAYEHO
KIacu(iKaIio pecypciB TYpUCTHYHOTO Oi3HEeCy, a TaKOoX JOCHiIPKCHO IHHOBAIIifHI TEXHOJOTIl B
TYPUCTHYHOMY Oi13HECi

[IpencraBneHo YMHHUKY BIUIMBY Ha CTaH TYPUCTHYHOI Tajly3i B perioHax YKpaiHu, HaJaHO aHalli3
BIUIMBY BIMCHKOBHMX il Ha TYPUCTHYHY IHAYCTPilO Ta IPOAHAIII30BAHO CIIOCOOM PO3BUTKY PHHKY
TYPUCTUYIHHX TOCTYT PETiOHIB YKpaiHU.

Po3pobieno pekoMeHaalii moa0 BUKOpUCTaHHs UGPOBUX IHHOBALIN U1 PO3BUTKY TYPUCTUUHOT
1HPACTPYKTYpH Ta 3aIPOIIOHOBAHO IHHOBALIWHI HAIIPSIMKH PO3BUTKY Typu3My OnemuHu.

Knrouoei cnoea: inHoBanii, Ykpaina, O0i3Hec, ynpaBliHHS, BO€HHI Jii, TEXHOJOTIi, TypHUCTHYHA
raimysb.

ANNOTATION

Sokolova O. «Innovative approaches to business management in the tourism industry of
Ukraine»

Thesis for Master degree in specialty 076 «Entrepreneurship and Trade» under the master's
program «Economics, planning, and business management». Odesa National Economic University.
Odesa, 2024.

The qualification work consists of three chapters. The object of the — The process of
implementing innovative approaches in Ukraine's tourism business.

The study examines the theoretical aspects and features of Ukraine's tourism business research,
reveals the content and component structure of the tourism business, defines the classification of tourism
business resources, and explores innovative technologies in the tourism industry.

The work identifies factors influencing the state of the tourism sector in Ukraine's regions,
provides an analysis of the impact of military actions on the tourism industry, and analyzes ways to
develop the market for tourism services in Ukraine's regions.

Recommendations for using digital innovations to develop tourism infrastructure have been
developed, and innovative directions for the development of tourism in the Odesa region have been
proposed.

Keywords: innovation, Ukraine, business, management, military actions, technology, tourism
industry.



