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Kgamigikamiitna po6ora CKJIagaeThCcsl 13 BCTYIY, TPHOX PO3ALIIB, BUCHOBKIB, CIHCKY
BUKOPUCTAHUX JKEPEIL.

OO0’ €KTOM JTOCTIIKEHHS — MPOLIEC OpraHi3amii HuPPOBOro MapKETUHTY Ha IiIPUEMCTBAX
rorenbHOro Oi3Hecy. IlpeameToM JOCHIKEHHS € HAyKOBO-TIPAKTUYHI THUTAaHHS NUIIXIB
BIPOBA/DKEHHS [IM(PPOBOTr0 MAPKETHHTY Yy PEKJIAMHI AissIbHOCTI roteinto Riviera.

Merta po0OTHM € TeHepalliss HanpsMiB IEPCIEKTUBHOTO BHKOPHCTAaHHS IH(PPOBOTO
MapKETHHTY Y TOTSIIbHOMY Oi3Hecl.

Y po6oTi Oyn0 AOCHIIKEHO IUISXH BIPOBAKEHHS HU(POBOTO MAPKETUHTY B pEKIaMHY
TISUTBHICTB TOTeo «Riviera» Ta mpoaHalli3oBaHO CydYacHi TEHACHIIII BUKOPUCTaHHA LU(POBUX
IHCTPYMEHTIB y roreiabHOMy Oi3Heci. Po3risiHyTo TeopeTudHi OCHOBH HU(POBOTO MapKETUHTY,
BU3HAYECHO HOTO KITFOYOBI IHCTPYMEHTH, a TAKOXK y3arallbHEHO €BPOTIEHCHKHUI JOCBI 13 TU(PPOBOI
TpaHchopmarlii TOTeIbHUX MiANPUEMCTB.

Ha ocHOBI mpoBefeHOro aHamildy IisIbHOCTI TOTENI0 «Riviera» BHSBIIEHO KITFOYOBI
npobaemu: 3actapiiaunii BedcailT, Hu3bky SEO-onTumizalito, NacuBHY MPUCYTHICTh Y COLIIAJIbHUX
Mepekax. 3a pe3ysbTaTaMu JOCTIKEHHS pO3pO0ICHO TIPOTO3HIIiI.

KurouoBi ciioBa: mudpoBuii MapkeTuHr, rorenbHui 0i3Hec, SEO-ontumizanis, SMM,
TapreToBaHa pekiama, indiaroercep-mapketunr, CRM-cucrema.
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Qualification work consists of an introduction, three sections, conclusions, a list of
sources used.

The object of the study is the process of organizing digital marketing at hotel
enterprises. The subject of the study is scientific and practical issues of ways to implement
digital marketing in the advertising activities of the Riviera Hotel.

The purpose of the work is to generate directions for the promising use of digital
marketing in the hotel business.

The paper investigated ways to implement digital marketing in the advertising
activities of the Riviera Hotel and analyzed current trends in the use of digital tools in the
hotel business. The theoretical foundations of digital marketing were considered, its key
tools were identified, and European experience in the digital transformation of hotel
enterprises was summarized.

Based on the analysis of the activities of the Riviera Hotel, key problems were
identified: an outdated website, low SEO optimization, and a passive presence in social
networks. Based on the results of the study, proposals were.
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