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I'ervomoBa K. «ExkoHoMiuHe OOIPYHTYBaHHA TMPOEKTY Yy cdepi
BHPOOHMUTBA (HA NPUKJIAAi CTBOPEHHSI KPa(pTOBOI BHHOPOOHI)».

KBamnigikariitna po6ota Ha 3100yTTS OCBITHBOIO CTyIEHS OakamaBpa 31
cunemianbHocTi 076 «IlinmpueMHULITBO, TOPriBis Ta Oip)KoBa IAJIBHICTHY 3a
OCBITHBOIO Tmporpamoiro «ExoHOMika Ta maHyBaHHS Oi3Hecy». OmecbKuii
HaIllOHATBHUIN eKOHOMIUHMM yHIBepcuTeT. Oneca, 2025.

Y poOoTi pO3rasHYTO OpraHi3aliiHO-eKOHOMIYHI aCleKTH 3aro4aTKyBaHHS
MINPUEMHMIIBKOT  JisIbHOCTI Yy cdepi  kpadToBOro  BHHOPOOCTBA.
OxapakTepu3oBaHoO IMpoiiec BiAKpUTTS BUHOpoOHI «Kynpar Baitn» B Opnechkiit
00J1acTi, TOCTIHKEHO CyYacHUHM CTaH Ta TEHACHIII pO3BUTKY PUHKY HATypaIbHUX 1
SHTapHUX BHUH B YkpaiHi. [IpoBegeHo nperanizoBaHy OILIHKY 1HBECTHIIIMHO-
BUTPATHOI CTPYKTYpU TPOEKTY, pPO3pOOJIEHO TMOKPOKOBHM IUJIaH 3aIlycKy
BUPOOHMIITBA 3 YpaxyBaHHSIM TEXHOJIOTIYHMX 1 PHUHKOBUX OCOOJUBOCTEMN
OpaH)XEBOTO BHHA, a TaKOX IPOAHATI30BAHO KJIIOYOB1 (PIHAHCOBI TMOKA3HHUKHU
€KOHOMIYHO1 €()EKTUBHOCTI MTPOEKTY.

Pesynbrati  JOCHIKEHHS  MIATBEPKYIOTh  JOLJIBHICTH  CTBOPEHHS
kpadroBoi BUHOpoOHI «Kyapart Baiiny, ii ekoHOMIYHY OOTpPYHTOBAHICTh Ta BUCOKY
KOHKYPEHTOCTIPOMOXHICTh Ha YKpaiHCHKOMY PHHKY HIIIEBUX HATypajJbHUX BUH.
OTpuMaHi J1aHi CBIIYaTh PO NEPCHEKTUBHICTh MOIATBIIOTO PO3BUTKY MPOEKTY.

Kniwwuosi cnosa: xpaptoBa BUHOPOOHS, SIHTApHE BUHO, HATypaJibHI BUHA,
Oi3Hec-TIaH, 1HBECTHIIl, MPUOYTKOBICTh, €KOHOMIYHA €(EKTUBHICTh, PHU3UKH,
BUHOPOOCTBO, MPOEKT.

ANNOTATION

Geushova K. “Economic substantiation of a project in the field of
production (using the example of creating a craft winery)”.

Bachelor’s Qualification Thesis for the Degree of Bachelor in Specialty 076
“Entrepreneurship, Trade, and Exchange Activities” under the Educational Program
“Economics and Business Planning.” Odessa National Economic University. Odesa,
2025.

The thesis examines the organisational and economic aspects of starting a
business in the craft winemaking industry. It characterises the process of establishing
the “Kudrat Wine” winery in the Odesa region, analyses the current state and
development trends of the Ukrainian market for natural and amber wines. A
comprehensive assessment of the investment and cost structure of the project is
provided, alongside a detailed step-by-step plan for launching production, taking
into account the technological and market specifics of amber wine.

The study results confirm the feasibility of establishing the craft winery
“Kudrat Wine”, its economic soundness and its high competitiveness in the
Ukrainian niche market for natural wines. The findings indicate promising prospects
for further development of the project.

Keywords: craft winery, amber wine, natural wines, business plan,
investment, profitability, economic efficiency, risks, winemaking, project.



