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Kyainuenko A.FQ. «ExoHOMiuHe OOIPYHTYBAHHSI TIPOEKTY CTBOPEHHS
cy0’€KTa MiANPUEMHUIIBKOI TiSIJILHOCTI y cdepi pecropaHHoro 0i3Hecy (Ha mpuKJIagi
KaB’IPHi—KOHAUTEPCHKOI)»

KBamidikaniiina poGota Ha 3100yTTS OCBITHBOIO CTyIEHs OakajiaBpa 31
crientianibHOCTI 076 «IliApUeMHHUIITBO, TOPTIBIA Ta Oip)KOBa MISUIBHICTH» 32 OCBITHBOIO
nporpamoro  «ExkoHomika Ta uiaHyBaHHA ~Oi3Hecy». OpjechkuMil  HalllOHAaJbHUUN
eKoHOMIuHUH yHiBepcuteT. Oneca, 2025.

Y kBamidikamiiHii poOOTI PO3MIIHYTO TEOPETHUYHI 3acajd 3alo4aTKyBaHHS
BJIACHOI1 cIipaBH y cdepi pecTopaHHOTro Oi3HeCcy B YKpaiHi, 30kpemMa oOrpyHTOBaHO BUOIp
Oi3Hec-i1ei CTBOPEHHsS KaB’SpHI-KOHIWTEPChKOI. Bu3HaueHO HOPMATHBHO-IIPABOBI
YMOBU BEJEHHS MIANPUEMHULIBKOT [ISUIBHOCTI B JaHIM raimy3i, a TakoX o0OpaHo
ONTUMAJIbHY OpTaHi3alifHO-TIPaBOBY (GOpMy Ta CHUCTEMYy OIOAATKYBaHHS  JJs
MalOyTHBOTO MIANPUEMCTBA.

[IpoananizoBaHo pPUHOK pecTopaHHOro TrocmojgapctBa M. Ojgecu, BHUBUYEHO
KOHKYPEHTHE CEpe/IOBUIIE Ta BHSBICHO BHYTPINIHI KOHKYPEHTHI IepeBaru
HOBOCTBOpeHOro 0Oi3Hecy. Po3paxoBaHO HEOOXiJHI BUTpaTH HAa BIIKPUTTA KaB spHIi-
KOHJUTEPCHKOI Ta BUTPATH HA ii MojablIe PyHKIIOHYBaHHS.

3MIACHEHO OLIHKY NpUOYyTKOBOCTI Ta EKOHOMIYHOI €(EKTUBHOCTI IPOEKTY.
Po3paxoBaHo TpoIIoBHi TOTIK, MPOAHAII30BAHO OCHOBHI ITOKAa3HUKH €(QEKTHBHOCTI
IHBECTYBaHHS, OXapaKTEpU30BAHO >KUTTEBUM LHUKI NPOEKTy. BU3HaueHO MOTEHIIiHI
PHU3UKH peani3alii 613Hec-17e1 Ta 3alpONOHOBAHO 3aX0/I 3 iX MiHIMI3allii.

KirodoBi crmoBa: pecTopaHHHMi Oi3HeC, KaB SIpHS-KOHIAUTEPChKa, Oi3HEc-izes,
CTapTOBHH KaITliTaJl, BATPATH, EKOHOMIYHA €(PEKTHBHICTb.

ANNOTATION

Kulinchenko A. «Economic substantiation of the project of creation a
business entity in the restaurant business (using the example of a coffee shop and
pastry shop)».

Qualifying work on obtaining for a bachelor's degree in the specialty 076
«Entrepreneurship, trade and exchange activities» for the educational program
«Economic and business planning». Odesa National Economics University.
Odesa, 2025.

The qualifying work explores the theoretical foundations of starting a business in
the restaurant industry in Ukraine, particularly justifying the choice of the business idea
of opening a coffee and pastry shop. The study defines the regulatory and legal
conditions for conducting business activities in this field and determines the optimal legal
form and taxation system for the future enterprise.

The restaurant market in Odesa is analyzed, the competitive environment is
studied, and the internal competitive advantages of the new business are identified. The
required costs for launching and operating the coffee and pastry shop are calculated.

The profitability and economic efficiency of the project are assessed. Cash flows
are forecasted, key investment efficiency indicators are analyzed, and the project life
cycle is characterized. Potential risks of business implementation are identified, and
measures to minimize them are proposed.

Keywords: restaurant business, coffee and pastry shop, business idea, startup
capital, expenses, economic efficiency.



