
 2010,  5. . 1164

-
 – . 

:
– , , 

;
– ;
– , 

, ;
– , ;
– , .

. , -
, .

1.  201 “
”  28.03.2008 .

2.  210 “ -
 I  2008 ”  3.04.2008 . //

http://organizations.finance.ua/ru/info/~/974
3.  // http://biz.citata.ua/ru/?print
4.  // http: //news.finance.ua/ru/orgsrc/~/2/0/974/118281
5. http://www.consult.kharkov.ua/?page=useful_show&useful_id=483

 339.137.2:334.716
. . 

-
. , -

, . 

.
The paper discusses some methodological aspects of strategic analysis of competitive advantages and entire

competitiveness of a firm. A universal approach to build up and maintain such advantages describes as insufficient
since it does not allow properly adapting a company to particularities of a given branch. A more precise approach is
proposed that includes a definition and evaluation of power and potential of sources of competitiveness of different origin.
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The article considers the issues relating to corporate governance quality. The summary of the most common

methods of assessing the quality of corporate governance is provided. The study of international and domestic
experience in the use of existing methods is conducted. The method of group assessment of corporate governance
quality is proposed.
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