
  

 : , 20   15  2015  

88 
 

,  
  

. .
 1

, . .
2
 

 
1 , ,  

2 . . , ,  
, .  

 
 

 
. ., . . , -

. -
. -

, . -
 ( ) . 

 : , , , -
,  ( ) . 

 
.  .,  .  .  , 

.  
. -

, . -
 ( ) . 

: , , , 
,  ( ) . 

 
Demyanchuk K. F., Orlyk O. V. Opportunities of the Internet in the formation, pro-
motion and sale of products and services. The features of the sale of goods and ser-
vices via the Internet. The analysis of the types of goods and services, which are sold 
though the Internet. The features of the implementation of electronic (digital) products 
through the Internet. 
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