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Kerpich V. M., Yesina O. G. The possibilities of the Internet in the promotion and 
realization of products and services in tourism industry. This article identifies 
features of Internet advertising in the sphere of tourism.It shows the main problems and 
prospects of this type of the tourism product promotion.There are analysis of the major 
Internet sites of Ukrainian tour operators. 
Keywords: Web-site, promotion of tourism product, marketing in tourism, Ukrainian 
tour-operators. 
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