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1. Aon's Interactive Risk Maps, (http://www.riskmap.aon.co.uk/political_riskmap.aspx#) 
2. The Global Risks report 2015,  (http://www.weforum.org/reports/global-risks-report-2015) 
3. . , 

(http://www.aup.ru/articles/finance/1.htm). 
4. Doing Business 2015 : going beyond efficiency - Moldova 

http://documents.worldbank.org/curated/en/2014/10/20352960/doing-business-2015-going-
beyond-efficiency-moldova 

5. Cursul leului moldovenesc, Ratele oficiale medie de schimb 2011-2016, Baza de date BNM 
6.    BNS al Republicii Moldova http://www.statistica.md  
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Annotation. The  article  describes  the  background  of  emergency.  The  necessity  of  their  

ecological and economic evaluation. 
Evaluation aims at increasing the efficiency of the mechanism to compensate the effects of man-

made disasters. 
We prove that the nature of the emergency response depends on the peculiarities of doing 

business in the region. For example, the Odessa region considered spatial patterns during emergencies. 
Environmental and economic evaluation, emergency, man-made disasters, Odessa region, 
anthropogenic factor, regional differences. 
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Annotation.  The article deals with the role of consumer trends in the formation of innovative 

development of retail trade. The author presents his own vision of innovations in retail. The factors of 
influence on innovation in retail are determined. Characteristics of the most important consumer trends 


