AHOTANIA
Bbypykosa M. B. «CyuacHi Tenaenuii po3Butky digital-mapkeTunry ta

0COOJIMBOCTI 32CTOCYBAHHA MO0 IHCTPYMeHTIB (Ha npukjaali ungposoro
arenrcTBa "'4Limes")»

Kpanidikamiitna po6ota Ha 3100yTTs OCBITHROTO CTymeHs OakangaBpa 31
cnetiasibHOCTI 075 «MapKeTHH
3a OCBITHBOIO MPOTPaMor0 MapKeTHHT
(Hazea oceimHbOi npoecpamu)

Opecbkuil HalllOHANBHUN €eKOHOMIUHUH yHIBepcuTeT. — Oneca, 2023,
Y poboTi po3risIaThCcs CydacHi TeHAeHIi po3sutky digital-mapkerunry B

VYkpaiHi Ta 0COOJIMBOCTI iX 3acTocyBaHHS B M(poBOMY areHTCTBi "4Limes".

JlocmipKeHo TOHSATTS Ta OCOOIMMBOCTI 3actocyBaHHs digital-MapkeTHHry,
3’sicoBaHO poiib digital-MapKeTHHTY B MPOCYyBaHHI TOBAPIB Ta MOCIYT. byso Takox
OXapaKTEepU30BaHO OCHOBHI 1HCTpyMeHTH digital-MapKeTHHTY 1 3/1IIICHEHO OIlIHKY
TEHJEHIIA HOoro po3BUTKY B VYkKpaiHi. IlpoaHanizoBaHo TOCMOAApChKY Ta
MapKEeTUHIOBY JiSIbHICTh IU(poBoro areHTcTBa «4Limesy, 3’COBAHO
MOXJIMBOCTI 3aCTOCYBaHHS 3apyOikHOTO nocBiay B cdepi digital-mMapkeTuHry Ha
MIIPUEMCTBAX Y KpaiHHU.

Po3pobieno pexkomeHpaallii 100 MOKpalleHHs iHCTpyMmeHTapito digital-
MapKeTUHTy B IU(GPOBOMY areHTCTBI «4Limes» 3a JOMOMOTOI0 0JaTKOBOTO
npocyBanHs YouTube, mokpalieHHs cailTy, BIpOBaHKECHHS METABCECBITY B POOOTY
areHTCTBa, YJOCKOHAJIEHHS TIOJNITUKM POOOTH 3 BIATYKAMH TMPO KOMIIAHIIO,
3aMpoOBaHKEHHS] IITYYHOTO IHTEJIEKTY B 4aT-O00Tu kommanii B Telegram Tomio.
Po3paxoBaHo BUTpaTH Ha TOKpalleHHS iHcTpyMmeHTapito digital-mapketunry Tta
€KOHOMIYHMI ePEeKT MICIs iX BOPOBAKEHHS.

Knwwuoei crosa: Digital-mapkeTnnr, MapkeTHHTOBA JiSUTBHICTh, YTPUMAHHS
KJIIE€HTIB, 1U(POBI TEXHOJOTI, MU(POBi3allis, IMTYYHUNA THTEICKT, METaBCECBITH,
KOHTEHT-MapkeTuHr, SEQ, IHTepHET pUHOK, aBTOMAaTHU3aIlisl O13HECY.
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The work examines the current trends in digital marketing development in
Ukraine and the peculiarities of their application in the digital agency "4Limes".

The concept and peculiarities of digital marketing application are investigated,
and the role of digital marketing in promoting goods and services is clarified. The
main tools of digital marketing are also characterized, and an assessment of the
trends in its development in Ukraine is conducted. The economic and marketing
activities of the digital agency "4Limes" are analyzed, and the possibilities of
applying foreign experience in the field of digital marketing in Ukrainian enterprises
are identified.

Recommendations are developed for improving the digital marketing toolkit
in the digital agency "4Limes" through additional promotion on YouTube, website
enhancement, implementation of metaverses in the agency's work, improvement of
the company's feedback policy, introduction of artificial intelligence into the
company's Telegram chatbots, and more. The estimated costs for improving the
digital marketing toolkit and the economic impact after their implementation have
been calculated.

Keywords: Digital marketing, marketing activity, customer retention, digital
technologies, digitalization, artificial intelligence, metaverses, content marketing,
SEOQ, internet market, business automation.



