AHOTAIIA
I'oxy0eB 0. C. «Po3BUTOK (ppaHIAii3HHTOBUX BiTHOCHMH B TYPUCTHYHIH TisIbHOCTI
( Ha mpukaagi typoneparopa «Join UP!»)»
Kramidikamiitna pobora Ha 3100yTTs OCBITHRLOTO CTYIECHS OakaiaBpa 31 CremiaibHOCTI
242 «Typu3m», 32 OCBITHBOIO TPOTPaMOI0
«ExoHOMIKa Ta oprasizailist TYypUCTUYHOI AISTTEHOCT»
Opnecbkuil HallioHaJIbHUH eKOHOMIUHUH yHiBepcuteT. — Oneca, 2023 pik
Kpamnidikauiiina po0oTa cKJ1afaeThCs 13 BCTYNY, TPhOX PO3/LTIB, BUCHOBKIB Ta CIIUCKY
BUKOPUCTAHUX JIZKCPEIL.
OO0’ €eKTOM JOCITIKEHHS € MPOLeCcH A0CTIIKEeHHs (paHYaii3MHIOBUX BITHOCHH B TYPUCTHUHIM
JISUTBHOCT1 Ha MpuKiIaal Typoneparopa «Join UP! Ilpeamerom nocnimkeHHs € ppaHuaii3uHroBa
MOJIITUKA TYpUCTHUYHOTO orepaTopa «Join UP!».
Mertoro 1aHoi poOOTH € aHalli3 PO3BUTKY (PpaHUAW3MHIOBUX BIJHOCHH B TYPUCTHYHIN MisUIBHOCTI (Ha
npukiaai ryponeparopa «Join UP!).
B nepmomy po3zaini po6otu 0yio mpoaHaizoBaHO Ta JOBEJACHO, 0 (PpaHYai3UHT € BAXKITUBUM
IHCTPYMEHTOM PO3BUTKY MaJIoro Oi3HeCy i O/lHI€I0 3 HalCyJacHINUX MOJIeNel opraHizanii ta
311 ICHEHHS MIANPUEMHUIBKOI AiIBHOCTI B 1pyromy po3aini qociiukeHHs Oy0 HalaHO 3arajibHy
xapakrepuctuky Typoneparopa «Join UP!y». [IpoananizoBano ¢hpaHuaii3MHTOBOIO TOTITHKY
TypucTiHaHOro oneparopa «Join Up!», sika mpornoHyeThCS HA CbOTOHINIHII 1€Hb, BUSBJICHO
MMO3UTHBHI Ta HETATHB1 CTOPOHHU.
B tperpomy po3aini gochimKeHHs Oy HaMIdeH1 NUIIXH MiABUIICHHS €()eKTUBHOCTI 3aCTOCYBAHHS
(bpaHuaii3uHTY B AISTILHOCTI TypuUCTHYHOTO orepaTopa «Join UP!». BusnaueHi ¢pakTopu Big SKuX
6e3rocepeIHbO 3aeKHUTh ePeKTUBHE (DYHKI[IOHYBAaHHS TYPUCTHUYHUX MEPEX y CUCTEMI
(paHvaii3uHTY HaIIOI KpaiHK. 3alpONOHOBAaHA CTPATETis PO3BUTKY BIACHOT (ppaHUaii3MHT OBOT
MEPEXKU Typoneparopa.
Knrouoei cnoea: Typuctuanuii oneparop, ppandaiisuar, GppaHdanzep, ppandaiizi, GpaHuaiizmHTOBa
CTpaTeris.
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Golubiev Y.S. ""Development of franchising relations in tourist activity
(on the example of the tour operator **Join UP!'")"
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The qualification work consists of an introduction, three chapters, conclusions and a list of
references.
The object of research is the processes of studying franchise relations in tourism on the example of
the tour operator "Join UP! The subject of the study is the franchise policy of the tour operator "Join
UP!
The purpose of this paper is to analyze the development of franchise relations in tourism (on the
example of the tour operator "Join UP!").
The first section of the paper analyzes and proves that franchising is an important tool for the
development of small business and one of the most modern models of organization and
implementation of entrepreneurial activity. The second section of the study provides a general
description of the tour operator "Join UP! The franchise policy of the tour operator "Join Up!" which
is offered today was analyzed and positive and negative aspects were identified.
The third section of the study outlines ways to improve the efficiency of franchising in the activities
of the tourist operator "Join UP!". The factors on which the effective functioning of tourist networks
in the franchising system of our country directly depends areidentified. A strategy for developing the
tour operator's own franchise network is proposed.
Key words: tour operator, franchising, franchisor, franchisee, franchise strategy.



