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ANNOTATION 

Chaparov Yehor "MICE-tourism as a perspective direction for the development of hotel business", 
qualifying work for Master degree in specialty  

Odessa National Economic University 
Odessa, 2023 

 
Qualifying work consists of three chapters. The object of the study is the process of 

increasing the efficiency of the functioning of enterprises in the hotel business. 
The object of the study is the process of applying MICE tourism as a promising direction for 

the development of hotel business enterprises. 
The work examines: the essence and content of the concept of "MICE-tourism", the 

experience of foreign countries in the organization of MICE-tourism, as well as the specifics of the 
organization of business trips. 

An analysis of the development of MICE tourism in Ukraine was carried out. The available 
resources for the development of MICE tourism in the Odesa region and the role played by hotels in 
the organization of MICE tourism are considered. 

Keywords: MICE tourism, hotel industry, development trends, Odesa region, corporations. 
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