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Y po0oTi pO3riIAIalOThCs TECOPETUYHI acreKTH (HOpMyBaHHS KOHKYPEHTHOI cCTpaTerii
nignpuemMcTBa . [IpoananizoBaHo MOTOYHUM CTaH Oy/iBEIbHOTO Oi3HECY YKpaiHu Ta ¢piHaHCOBUMN
ctaH TOB «BK Jlitaiim». 3amponoHOBaHO (OpMyBaHHS KOHKYPEHTHOI CTpaTerii Ha OCHOBI
IHHOBAIIIMHOCTI Ta BpaxyBaHHs NMOTPeO CIIOKUBAYIB.

Knrwouoei cnosa: crparerisi, ynpasJliHHsI, KOHKYPeHTHa cTpaTeris.

ANNOTATION
Khmelivska V.L. «Formation of the competitive strategy of the enterprise on the
example of LLC «BK Litime»
Qualifying work on obtaining a bachelor's degree in the specialty
073 ""Management"'
Odessa National Economics University. — Odessa, 2025.

The work deals with the theoretical aspects of the formation of a competitive strategy of
an enterprise. The current state of the construction business of Ukraine and the financial condition
of LLC "BC Litime" are analyzed. The formation of a competitive strategy based on innovation
and taking into account consumer needs is proposed.
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