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VY po6oTI po3MIAIaI0TECS TEOPETHUYHI aCIIEKTH MApPKETUHIOBOI'O TUIaHYBaHHS
Ta MOro 3HAYEHHA B YMNPaBIiHHI MiAIpUeMcTBOM. [IpoaHani3oBaHO AisUTBHICTH
nignpuemctea  @DOIl  Kawemtok B.l., J#oro puHKOBE cepeioBUIE Ta
KOHKYPEHTOCIIPOMOKHICTh.  3allpONIOHOBAHO CTpaTeriyHl Il Ta KOMIUIEKC
MapKETUHTOBUX 3aXO/iB 3 OI[IHKOIO €()eKTUBHOCTI 1X peasizailii.
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The work deals with the theoretical aspects of marketing planning and its role in
enterprise management. The activity of the enterprise FOP Kacheliuk V.., its
market environment, and competitiveness were analyzed. Strategic goals and a set
of marketing measures were proposed, along with an evaluation of their
implementation effectiveness.
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