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KoBamku A. «MapkeTHHI Ha PUHKY MOJHOI0 OJSITY TOProBoro aomy “ISSA
Plus”»

KBamidikamiitHa pobota Ha 3100yTTd OCBITHBOTO CTyINEeHA OakanaBpa 31
cnenianbHOCTI «075 MapkeTuHI» 32 OCBITHBOIO TporpaMoro «MapKeTHHT 1 Mi>KHapo1Ha
Jorictukay. - OJlecbKuil HalllOHAJIbHUN €KOHOMIYHUM yHIBepcuTeT. M. Opeca, 2025 pik.

VY po6oTi pO3IIIAIat0ThCA TEOPETUYHI ACTIEKTH CYYaCHUX MIAXOA1B 10 (OpMYyBaHHS
Ta peainizailii MapKeTUHI'Y Ha PUHKY MOJHOTO OJIATY.

[IpoananizoBaHo cydacHuil cran Toprooro aomy “ISSA Plus”. ¥V nmocaimxeHH1
3M1MCHEHO  aHali3 30BHIMIHBOIO Ta  BHYTPIIIHBOIO  CEpPEJOBHUINA  KOMIIAHII,
0XapaKTepHU30BaHO KOMILIEKC MApKETHHT, a TAKOK BU3HAYEHO KOHKYPEHTHI [epeBaru Ta
npoOJIeMH1 aClIeKTH Y MpocyBaHHI OpeH iy ToproBoro gomy “ISSA Plus”.

3anpornoHOBAHO KOHKPETHI HUISIXM BIOCKOHAJEHHS MapKETUHIOBOI ISIIBHOCTI
toprosoro aomy “ISSA Plus”.

Kniouosi cnosa: KOMIIIEKC MApKETUHTY, aHalll3 MAapKETUHIOBOTO CEPEeJOBHIIA,
toproBuil aim “ISSA Plus”., MogHUI 01T, MAPKETUHIOBA CTPATET 1.

ANNOTATION

Covadji A. «Marketing in the Fashion Apparel Market: A Case Study of the
“ISSA Plus” Trading House»
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The work deals with the theoretical aspects of the modern approaches to the
formation and implementation of marketing in the fashion apparel market.

The current state of the “ISSA PLUS” trading house has been analyzed. The study
includes an assessment of both the external and internal environment of the company, a
characterization of its marketing mix, as well as the identification of its competitive
advantages and the main challenges in promoting the “ISSA PLUS” brand.

Recommendations for improving the marketing activities of the “ISSA PLUS”
trading house are proposed.
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