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Hexanina C. O. Po3poOka MapKeTMHIOBOrO IJVIAHY MiANPUHEMCTBA (HA
npuxkiaagi TOB «Profi Product»)

KBamidikamiitna poGoTa Ha 3400yTTS OCBITHBOTO CTyIeHs OakanaBpa 3i
cnemianbHOCTI «075 MapkeTuHr» 3a OCBITHBOIO Mporpamoro «MapKeTuHr 1
MDKHApOHA JIOTICTUKa». — OfeChKUid HalllOHAJTbHUN €KOHOMIYHUMN YHIBEPCUTET. —
Ogneca, 2025.

VY poboTi AOCHIIKEHO TEOPETHYHI OCHOBM MApKETHMHIOBOT'O IJIAHYBaHHS,
BKJIIOYAIOYHM HOr0 CYTHICTh, IHCTPYMEHTH, METOAM Ta CyYacHI TEHJEHLIi, Takl K
nudposizalis, mepcoHami3allisi, OMHIKAJIBHICTh 1 OpIEHTAIls] HA CTalicTh. Metoau
JIOCJIIJIPKEHHSI OXOTUTIOIOTH aHali3, cuHTe3, y3aranbHeHHs, SWOT- 1 PEST-ananis, a
TaKOX €KOHOMIKO-MaTeMaTHU4H1 METOAM JIJIsl OLIIHKH €()EKTUBHOCTI MAPKETUHTOBHX
3aXO/l1B.

[IpoaHanizoBaHO E€KOHOMIYHY JISUIBHICTh, PHUHKOBE CEpE/lOBUIIEC Ta
MapketuHroBy crparerito TOB «Profi Product», npeacraBieno tabmnuili, pucyHKu
i rpadiku, Ha OCHOBI IKMX C(POPMYIILOBAHO BUCHOBKH.

3anponoHOBaHO MAPKETHUHIOBUM IJIaH, IO BKJIOYae BrpoBamkeHHs CRM-
CUCTEMH, I[EpCOHANI30BaHy peKjIaMy, OMHIKalbHI MIAXOAU Ta MPOCYBaHHS
€KOJIOTTYHUX I[IHHOCTEH, CIPSMOBAHUX Ha MIBUIICHHS KOHKYPEHTOCITPOMOKHOCTI
HIANPUEMCTBA.

Kniwwuosi cnosa: MapKkeTUHrOBE IUIaHYBaHHS, MapKETUHIOBUU IJIaH,
nudposizaiis, nepconanizaiis, TOB «Profi Producty.

ANNOTATION

Dekadina S. O. Development of a marketing plan for an enterprise (on
the example of «Profi Product» LLC)

Qualifying work on obtaining a bachelor’s degree in the specialty «075
Marketing» for the educational program «Marketing and International Logistics». —
Odessa National Economic University. — Odessa, 2025.

The work examines the theoretical foundations of marketing planning,
including its essence, tools, methods, and modern trends such as digitalization,
personalization, omnichannel approach, and sustainability orientation. Research
methods included analysis, synthesis, generalization, SWOT and PEST analysis, as
well as economic-mathematical methods to assess the effectiveness of marketing
activities.

The economic performance, market environment, and marketing strategy of
«Profi Producty LLC were analyzed, with tables, figures, and graphs presented,
based on which conclusions were drawn.

A marketing plan was proposed, incorporating the implementation of a CRM
system, personalized advertising, omnichannel approaches, and promotion of
environmental values, aimed at enhancing the enterprise’s competitiveness.

Keywords: marketing planning, marketing plan, digitalization,
personalization, «Profi Product» LLC.



