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IHanikeBuu B. 1. «ExoHoMiuHe O0OIrpyHTYBaHHS NMPOEKTY CTBOPEHHsI Cy0’€KTa
NiANPHEMHUIBKOI JisVIBHOCTI Y cdepi pecTopanHoro 0i3Hecy (Ha NPHUKJIAAi CTBOPEHHS KaB’APHI)».
Kpamigikamiiina poOora Ha 3100yTTS OCBITHBROTO CTymneHs OakamaBpa 31 cheriaabHocTi 076
«[lignpueMHULTBO, TOpriBis Ta OipikOBa ASUIBHICTE» 3a OCBITHROIO Hporpamoro «ExoHoMika Ta
IaHyBaHHA Oi3Hecy», OechbKUid HalllOHATLHUN eKOHOMIYHUH yHIBepcuTeT M. Oneca, 2025 pik.

Kpamidikariitna poboTa 6akanaBpa CKIaIaeThCst 3 TPhOX po3AUTiB. OO €KT TOCIIIKEHHS — IIPOIEC
OOTpyHTYBaHHSI JOLJIBHOCTI CTBOPEHHS KaB’spHI B y cdepi pecropaHHoro Oi3Hecy. Y poOoOTi
MPEJCTABICHO XapaKTEPUCTUKY Oi3HEc-iei 3armoyaTKyBaHHSI BJIACHOI CIpaBU HA PHUHKY PECTOPAHHOTO
Oi3HECy; PO3TJISTHYTO YMOBH PEECTparlii 1jis BEACHHS MiANPUEMHHIIBKOI MIsUIBHOCTI B YKpaiHi y cdepi
pecropanHoro Oi3Hecy; OOIpyHTOBaHO BHOIp OprasizamiifHO-paBoBoi (GOPMHU MiANPHEMHHUIIBKOT
TiSTTBHOCTI Ta CUCTEMU ONOAATKyBaHHA Oi3Hecy. [IpoananizoBaHO pUHOK pecTopaHHOTO Oi3Hecy B YKpaiHi
ta M. Ozeca; 3A1ICHEHO OLIHKY BHYTPIIIHIX KOHKYPEHTHUX IEpeBar KaB spHi; BH3HAYCHI BUTpPATHU Ha
BIAKPUTTS Ta (QYHKIIOHYBaHHS KaB’SpHI, a TaKOX MPOTHO30BaHO MPHUOYTOK BiJ peai3allii MpOEKTYy
CTBOPEHHSI KaB’sIpHi; pO3PaxOBaHO TOKA3HUKH EKOHOMIYHOI €(EKTUBHOCTI MPOEKTY; MPOAHATI30BAHO
MOXJIMBI PU3UKH Ta 3aXOAH MO0 iX MiHiIMi3allii.

KawuoBi cioBa: pecropanHuii 0i3HeC, KOHKYPEHTH, KaB’spHS, BUTPATH, MPHOYTOK, MPOEKT,
OKYTIHICTb MPOEKTY, €(PEKTUBHICTD, PUIUKH.

ANNOTATION

Shanikevych V. I. «<Economic substantiation of the project for creation of a business entity in
the restaurant business (using the example of creating a coffee shop)».

Qualifying work on obtaining for a bachelor's degree in the specialty 076 «Entrepreneurship, trade
and exchange activities» for the educational program «Economic and business planning». Odessa National
Economics University. Odesa, 2025.

The qualification work of the bachelor consists of three chapters. The object of the study is the
process of justifying the feasibility of creating a coffee shop in the restaurant business. The paper presents
a description of the business idea of starting your own business in the restaurant business market; considers
the conditions for registration for conducting business in Ukraine in the restaurant business; justifies the
choice of the organizational and legal form of business activity and the business taxation system. The
restaurant business market in Ukraine and the city of Odesa is analyzed; the internal competitive advantages
of the coffee shop are assessed; the costs of opening and operating a coffee shop are determined, and the
profit from the implementation of the coffee shop project is forecasted; the economic efficiency indicators
of the project are calculated; possible risks and measures to minimize them are analyzed.

Keywords: restaurant business, competitors, coffee shop, costs, profit, project, project payback,
efficiency, risks.



