AHOTANIA
Banbkosa B. O. «Opranizaniss MapKeTHHI0BOI TislJIbHOCTI mianpuemMcTBa (Ha npukiaani TOB

«PeHgainm)»
Kganigikauiiina poboTa Ha 3400yTTsS OCBITHBOTO CTymeHsi OakanaBpa 3i cmemiamnbHocTi 075
«MapKeTHHI» 32 OCBITHBOIO MPOrpamMor0 MapKeTHHT Ta MibKHAapOJIHA JIOTICTHKA

(Hazsea oceimHnvoi npozpami)

Opecbkuii HaIllOHATBHIH eKOHOMIUHM yHiBepcuTeT. — Opeca, 2025.

VY po06oTi mpoaHaTi30BaHO MiAXOAM A0 BAOCKOHAJICHHS OpraHi3alii MapKEeTHHTOBOI AisJILHOCTI
iHKeHepHO-TexHIYHoro mianpueMcTBa Ha mnpukinagi TOB «PEHIAJUI». Poskputo TteopeTuko-
METOAOJIOTIYHI OCHOBM MAapKETHHIOBOIO YIPABIIHHI B YMOBaX JIMHAMIYHOTO KOHKYPEHTHOTO
CEpEeIOBHINA, OXapaKTePHU30BAHO OCHOBHI (YHKIIi, NMPUHIMIKA Ta piBHI peamsamii MapKeTHHTOBOI
JiSUTBHOCTI, a TakoX 0cOONMBOCTI OLiHIOBaHHS ii eeKTUBHOCTI. AKIICHTOBaHO Ha POJi MapKETHHTY B
3a0e3medeHHl PUHKOBOI CTIMKOCTI MiANPHEMCTBA, WOro aJalTHBHOCTI IO 3OBHINIHIX BHKJIHKIB Ta
¢dbopMyBaHHI IOBrOTPUBAIMX KOHKYPEHTHHMX IlepeBar. Y MeKaxX NPaKTU4YHOI YacTMHHU IOCIHIIKEHHS
3ailicHeHo oLiHKy exoHoMiyHoro ctany TOB «PEH/IAJIJD», npoaHanizoBaHO MapKETHHTOBE CEPEAOBHILE
3a gonomoroio STEP-anamizy, BH3Ha4eHO CHIIBHI Ta CiIaOKi CTOPOHU MiJIPUEMCTBA 3a Pe3yJibTaTaMu
SWOT-anamizy, mpoBeleHO  KOHKYpEeHTHE  3iCTaBJI€HHA Ta  [OOymOBaHO  0araTOKyTHHK
KOHKYPEHTOCIIPOMOXKHOCTI. OlliHKa MapKETHHTOBOI CUCTEMH MiJIPUEMCTBA 32 MoJeiuIi0 4P mo3Bomnmna
BUSIBUTH KJIFOUOBI pE3epBH 3pOCTaHHS, 30KpemMa y cdepli KoMyHikaniiiHoi momituku. Ha ocHoBi
NPOBEIEHOr0 aHajJi3y 3alpOIOHOBAHO JBa MPAKTUYHI HANpsMH BIOCKOHAJICHHS MAapKETUHIOBOI
TUSTBHOCTI: po3poOKy odimiitHOro BeO-caliTy MmiANpUEMCTBA Ta 3alpOBa/HKCHHS NH(PPOBUX KaHAIIB
KOMYHiKalii depe3 comiaigbHi Mepexi. g KOKHOTo i3 3aXomiB CPOPMOBAHO AETAIBHY CTPYKTYPY
BIIPOBAKCHHS, OOTPYHTOBAHO PiBEHb BUTPAT, 3JiHICHEHO MPOTHO3YBAaHHS €KOHOMIYHOI €()EKTUBHOCTI Ta
MPOAHAII30BaHO COIiaNIbHI €EeKTH.

Knwuogei cnosa: MapKeTHHT, MapKETHHIOBA isUIBHICTb, 1H)KEHEPHO-TEXHIUHE MiJIPHUEMCTBO,
KOMYHiKalliifHa cTpareris, TM(POBi KaHAJIH, KOHKYPEHTOCTIPOMOXKHICTh, COIialbHI MEPEXKi.
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The paper analyzes approaches to improving the organization of marketing activities of an
engineering and technical enterprise using the example of Randall LLC. The theoretical and methodological
foundations of marketing management in a dynamic competitive environment are revealed, the main
functions, principles and levels of implementation of marketing activities are characterized, as well as the
features of assessing its effectiveness. The emphasis is on the role of marketing in ensuring the market
stability of the enterprise, its adaptability to external challenges and the formation of long-term competitive
advantages. Within the practical part of the study, an assessment of the economic condition of Randall LLC
was carried out, the marketing environment was analyzed using STEP analysis, the strengths and
weaknesses of the enterprise were determined based on the results of SWOT analysis, a competitive
comparison was conducted and a polygon of competitiveness was built. The assessment of the enterprise's
marketing system using the 4P model allowed to identify key growth reserves, in particular in the field of
communication policy. Based on the analysis, two practical directions for improving marketing activities
were proposed: the development of the company's official website and the introduction of digital
communication channels through social networks. For each of the measures, a detailed implementation
structure was formed, the level of costs was justified, economic efficiency was forecasted, and social effects
were analyzed.
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