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Opnecwkuil HalllOHANTBHUN eKOHOMIYHMH yHiBepcuteT. — Opeca, 2025.

VY xBanmidikauiiiHiii poOOTI MOCHIMKEHO TEOPETUYHI Ta TMPHUKIAAHI acleKTH (OpPMYyBaHHS
MapkeTHHroBoi crparerii 3BO 3 BHKOpPHCTaHHSM IHCTPYMEHTIB MONIIyKOBOi omnrtuMmizarii. O6’ekTom

JociipKeHHs BucTynae Jlep:xaBHuid yHiBepcuTeT «OnechKuil HallioHaIbHUN €KOHOMIYHUHN YHIBEpCHUTETY,
NpeMETOM — CTpareris HU(POBOTO MPOCYBaHHs AK 3aci0 MiABHIICHHS KOHKYPEHTOCIPOMOXHOCTI. Y
poOOTI TMpoaHai30BaHO PONH TeXHIYHOI Ta 30BHIMHBOI SEO-onTmMmizarii B cydacHOMY HU(GPOBOMY
CEepeIOBHILI, a TAKOXK iX BIUIMB Ha MOKa3HUKH TpadiKy, BUIUMOCTI Ta 3ay4eHHs] BCTyHUKIB. [IpoBeneHo
OIiHKy moToyHoro crany SEO-mpodimto odimiitHoro caiity OHEY, 3xificHeHO MOpIBHANBHUN aHAJi3 3
KoHKypeHTHHMHU 3BO perioHy, 00TpyHTOBaHO €KOHOMIYHY JOLIBHICTD 3a1y4eHHs cienianictiB 3 SEO ta
¢dopmyBaHHs Oro/pKeTy Ha JHKOUIIUHT. Ha OCHOBI NMPOTHO3HHUX PO3PAaxyHKIB BH3HAYCHO MOKIUBHHA
MPHUPICT BCTYMHHUKIB Ta MPUOYTKY YHIBEPCHTETY 32 YMOB BIPOBADKEHHS 3alPOTIOHOBAHHX 3aXOJIiB.
3amponoHOBaHO KOMIUIEKC 3aXO/iB IS MOKpameHHs [udpoBoi npucyTHocTi 3BO, Mo IpyHTYIOThCS Ha
CydJacHHUX TeHJIEHIisX y chepi iIHTepHEeT-MapKEeTHHTY Ta MOBE/IHIII [[LTHOBOI ayAUTOPIi.
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This qualification paper explores theoretical and practical aspects of shaping a marketing strategy
for a higher education institution using search engine optimization (SEO) tools. The object of the study is
the State University "Odesa National Economic University", while the subject is the digital promotion
strategy as a means of enhancing competitiveness. The paper analyzes the role of technical and off-page
SEO optimization in the current digital environment and their impact on traffic indicators, online visibility,
and student enrollment. An assessment of the current SEO profile of ONEU's official website is conducted,
along with a comparative analysis of regional competitors, and the economic feasibility of hiring SEO
specialists and allocating a link-building budget is substantiated. Based on forecast calculations, the
potential increase in student enrollment and university income resulting from the proposed measures is
identified. A set of recommendations is proposed to improve the university’s digital presence, based on
modern trends in internet marketing and the behavior of target audiences.
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