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Kpanidikamiitna pobota OakamaBpa CKJIaJa€eThcs 3 TphoX po3auriB. OO6’exT
JOCTIIKEHHS. — TIPOIEC CTBOPEHHS Ta (PYHKI[IOHYBaHHS MapKETHHTOBOTO areHTCTBAa Ha
YKpaiHCbKOMY PUHKY.

Y pobGori Oyno mpoaHadi30BaHO CyYacHI TEHJEHLII pPO3BUTKY PHUHKY
MapKETUHTOBUX TOCIYT, OIMNKUCAHO KOHIIEMI[II0 MapKETUHIOBOI'O areHTCTBa, a TaKOoX
BU3HAUYEHO 0COOJMBOCTI Horo Oi13Hec-moneni. [lani Oyno npoBeneHo aHasi3 30BHIMIHIX Ta
BHYTPILIHIX KOHKYPEHTHUX TepeBar Oi3HECy Ta OIL[IHEHO HOoro 1HHOBALIMHUN MOTEHIIial.
BaxxnuBuM ertanmoMm cTano omnucaHHsS (PiHAHCOBOI MOJENl MapKETHHIOBOIO areHTCTBA,
OXapaKTepU3yBaHHS JKUTTEBOTO IHMKIY 1 TalMJIAiHy MPOEKTY, a TaKOX 3IiHCHCHHS
pPO3paxyHKy TpOIIOBOTO TMOTOKY Ta aHajgi3 OCHOBHUX IIOKa3HUKIB E€KOHOMIYHOI
edexTuBHOCTI MpoekTy. Hampukinii pobotu Oyino mpoaHaii3oBaHO MOXJIMBI PU3UKHU Bijl
BUKOHAHHS MPOEKTY Ta OI[IHEHO COII1aJIbHO-eKOHOMIYHMI eeKT BiJ Horo peasnizaiii.

Knrowuosi cnosa: MapKkeTUHTOBE areHTCTBO, MApKETHUHT, MPOEKT, cepa MOCIyT,
IIaHyBaHHS Oi3HECY.
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Prokopenko A.O. « Economic substantiation and evaluation of the effectiveness
of a project in the service sphere (using the example of creating of a marketing
agency)».

Qualifying work on obtaining for a bachelor's degree in the specialty 076
«Entrepreneurship, trade and exchange activities» for the educational program «Economic
and business planning». Odesa National Economics University. Odesa, 2025.

This bachelor's qualification paper consists of three sections. The object of the
research is the process of creating and operating a marketing agency in the Ukrainian
market.

The paper analyzed current trends in the development of the marketing services
market, described the concept of a marketing agency, and also identified the specifics of
its business model. Furthermore, an analysis of the external and internal competitive
advantages of the business was conducted, and its innovation potential was assessed. A
crucial stage involved describing the financial model of the marketing agency,
characterizing the project's life cycle and timeline, and performing cash flow calculations
and an analysis of the project's key economic efficiency indicators. Finally, the paper
analyzed potential risks associated with project implementation and evaluated its socio-
economic impact.
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