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Onineno cydacHui ctaH mapkeTwHroBoi mismibHOCTI ITAT CK «VYkpaiHchka cTpaxoBa
rpyma» B CErMEHTI CTpaxyBaHHs *KUTTA. [IpoBeeHo BceOiuHMI aHaIi3 KOHKYPEHTOCIPOMOXKHOCTI
KOMIMaHii, I pUHKOBOI MO3MIlT Ta €PEeKTUBHOCTI KOMYHIKAIlIHOI MOJITUKK. BCTaHOBIIECHO, 1110
KOMITaHisl IEMOHCTPY€E CTa0lIbHUN iHAHCOBUI CTaH, OJIHAK MOTPeOy€e BIOCKOHATICHHS B YaCTHHI
nu(ppoBUX KaHAJIB B3a€MOJIIT 31 CIOKMBAaYaMH Ta ITiABUIIICHHS SKOCTI CEPBICY.

V pesynsrari SWOT- ta STEP-ananizy ineHTH]ikoBaHO KIHOUOBI BHYTpILIHI epeBaru u
0OMeKeHHsI KOMITaHi1, a TAKOK 30BHIIIHI 3aTPO3U i MOXKIIUBOCT1 PUHKY. JlJ11 yCYHEHHS BUSBICHUX
HEJIOJIIKIB PO3pPOOJICHO MPOTIO3UIIiT MO0 MiABUIIIEHHS SKOCTI 00CITyrOBYBaHHS Ta BIIPOBAIKECHHS
Cy4aCHHMX IHHOBAIIfHMX IHCTPYMEHTIB MapkeTuHry. Cepen KIIIOYOBHX 3aXO/IB — CTBOPEHHS
IHTETpOBaHOI OHJIAWH-TUIAT()OPMU /TS KITIEHTIB, PO3IIUPEHHS KaHAJIB JiUKUTAI-KOMYHIKAIli Ta
MiJBUIICHHS €(DeKTUBHOCTI IHTEPHET-IIPOCYBAHHS.

V3aranpHeHHS pE3y/IbTaTiB MiATBEPANUIIO JOUUIBHICTD 3alpONOHOBAaHMX 3MiH. Bonu
cnpustumyTh 3MminHeHHI0 no3ulid [TAT CK «YCI'» Ha cTpaxoBOMy pPHHKY, ITiJIBUILIEHHIO
BITI3HABAaHOCTI OpEHIy, 3pOCTAHHIO JIOSJIBHOCTI KIIEHTIB 1 3a0€3MEe4YeHHIO JTOBrOCTPOKOBOT
KOHKYPEHTHO1 IlepeBart KOMIIaHii..

Knwuoei cnosa: MapKeTHHI, CTpaxoBa KOMIIaHis, MapKETHHI CTPAaXxOBHUX MOCIYT,
CTpaxyBaHHS KUTTS, IHHOBALIMHUIA MapKETHHT.
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Qualification work for obtaining a bachelor degree in specialty 075 "Marketing"
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The current state of PJSC IC "Ukrainian Insurance Group" 's marketing activity in the life
insurance segment has been assessed. A comprehensive analysis of the company's competitiveness,
market position, and communication policy effectiveness was carried out. The company
demonstrates a stable financial position. However, further development in digital channels for
employee interaction and increased service capacity will be required.

The SWOT STEP analysis identified the company's key internal challenges and external
threats to the market. Proposals have been developed to eliminate the detection of deficiencies,
improve service efficiency, and introduce current innovative marketing tools. Among the key goals
are creating an integrated online platform for clients, expanding digital communication channels,
and increasing the efficiency of Internet service.

The results' registration confirmed the validity of the changes made. They will recognise
the significant position of PAT IC "USG" in the insurance market, increase brand recognition, grow
customer loyalty, and secure the company's long-term competitive advantage.

Keywords: marketing, insurance company, marketing of insurance services, life insurance,
innovative marketing.



