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I'yroBa JI.A. «Y10CKOHA/IEHHSI MAPKETHHIOBUX KOMYHIKALI MiANPUEMCTBAa

Kgamigikariitna po6ota Ha 3100yTTs OCBITHBOTO CTyHeHs OakanaBpa 3i crenianbHocti «075
MapkeTHuHr» 3a OCBITHBOIO TpPOTpamMor0  «MapKeTHHI 1 MDKHapoAHa JIOTICTHKa».- OIechKHi
HAI[IOHATLHUH eKOHOMIYHHH yHiBepcuteT. — Opneca, 2025.

VY poboTi AOCHIKEHO CydYacHI MiTXOIW JI0 OpraHi3aiii MapKeTHHIOBHUX KOMYHIKAIlld Ha
npuknani mignpuemcra DOIT TMomimyk B.B., mo cremiamizyerbcsi Ha TPOAAXKY BXKHBAHOI
KOMIT FOTEPHOT TEXHIKH.

[IpoBeneHo aHami3 puHKY 0/B TEXHIKM Ta KOHKYPEHTHOTO CEpPEOBHIIA, BUSBICHO KIIFOUOBI
YUHHUKHM BIUTMBY Ha BUOIp crokuBaya. OI[iHEHO MOTOYHY CHCTEMY KOMYHIKAIlI MiJIPHEMCTBA,
BU3HAYEHO ii CHUJIBbHI Ta ciabki ctopoHu. OcoOIMBY yBary MpHIiICHO PO3BUTKY HU(PPOBUX KaHAJIB
— COLIMEpeX, MECEHKEpiB, OQIMIMHOrO CaiTy — Ta MOTEHIlay 3aCTOCYBaHHS CTOPITENIHTY W
€MOIIIfHOT0 MapKETUHTY K IHCTPYMEHTIB IiIBUIICHHS €()EKTUBHOCTI B3aEMO/III 3 KIIIEHTaMHU.

Y npakTUYHOMY PO3Jiii 3alPOIIOHOBAHO TUIAH KOHTEHTY, MiJrOTOBJICHO 1/1ei ISl CTBOPEHHS
Bizieo Reels, po3pobieHo cropiTeniHr-kamiaHii Ta KOHTCHT-IUIaH, a TAKOXK MPOBEICHO EKOHOMIUHE
OOIpyHTYBaHHSI BIIPOBAPKEHUX 3aXO/IiB.

Kurouogi cjioBa: MapkeTnHTOBI KoMyHikarlii, SMM, cTopiTeniHr, eMOmiiHII MapKETHHT, O/B
TEXHIKa, IIU(pPOBa CTpaATETisi, KOHTEHT-MaPKETUHT, KOHKYPEHTOCITPOMOXKHICTb.

ANNOTATION
Gutova D.A. «Improvement of the company’s marketing communications»

Qualification thesis for obtaining the Bachelor's degree in specialty 075 "Marketing" under the
educational program "Marketing and International Logistics”. — Odesa National University of
Economics. — Odesa, 2025.

The thesis explores modern approaches to the organization of marketing communications
based on the case of the sole proprietorship Polischuk V.V., which specializes in the sale of used
computer equipment.

An analysis of the second-hand electronics market and competitive environment was
conducted, and key factors influencing consumer choice were identified. The current communication
system of the enterprise was evaluated, highlighting its strengths and weaknesses. Special attention is
given to the development of digital channels — social media, messengers, the official website — and
the potential of applying storytelling and emotional marketing as tools to enhance customer
engagement.

In the practical part, a content plan was proposed, creative ideas for Reels videos were
prepared, storytelling campaigns were developed, and an economic justification of the proposed
measures was provided.

Keywords: marketing communications, SMM, storytelling, emotional marketing, used
electronics, digital strategy, content marketing, competitiveness.



