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I'pemta A. M. VYa0CKOHA/IeHHS MAapKeTHMHIOBOI TOBApHOI MOJITHKH
nignpuemcria (Ha npukiaagi TOB «Kommiaekce InBectmenT MeHeKMEHT»)

KBanmidikauiiina poGota Ha 3700yTTS OCBITHBOTO CTymeHs OakajnaBpa 3i
cnerianbHOCTI «075 MapkeTuHr» 3a OCBITHBOIO MPOrpaMor0 «MapKeTHHT 1 MI>KHApOIHA
norictukay. — OIechbKU HalllOHAJIbHUIM eKOHOMIUHMM yHiBepcuTeT. — Omeca, 2025.

VY poboTi JOCHIPKEHO TEOPETHYHI 3acajd MapKETUHIOBOi TOBApHOI MOJITHUKH,
30KpeMa KOHIEMI[l YNpaBiIiHHS aCOPTUMEHTOM, AuQepeHiianii, Mo3uIIOHyBaHHs Ta
BIUIUB CyYaCHHUX TPEHIB, TAKUX K €KOJOTTYHICTH 1 ¢ POBI3aILisl.

3acrocoBano SWOT-anami3 1 aHami3 >KMTTEBOTO LUKIY TOBapy JUIsl BUBYEHHS
aCOPTUMEHTY Ta PHUHKOBOI MO3WIii mignpuemcTBa. [IpoaHanizoBaHO E€KOHOMIUYHMM 1
mapketuHrosuii cran TOB «Kommneke [aBecTMeHT MeHeKMEHT», BUABIIEHO poOieMu
B YIIPaBJIIHHI ACOPTUMEHTOM 1 MO3UIIOHYBaHHI. 3pO0JIEHO BUCHOBKH 110JI0 HEOOX1HOCTI
ONTHUMI3aIlli TOBAPHOT MOJITHKHU TSI TABUIIEHHS KOHKYPEHTOCITIPOMOYKHOCTI.

3anponoHOBAaHO peKOMeHalli, 30KkpeMa MOIUQIKAILil0 aCOPTUMEHTY IUIIXOM
BBE/ICHHS €KOJIOTIYHMUX MPOAYKTIB, MudepeHIalio yepe3 Au3aiiH 1 nepcoHatizaliio, a
TaKOXX TOCHJICHHS TO3UIIIOHYBaHHS 4epe3 €KOJIOTIYHICTh. BIpoBa/keHHs MUX 3aXOiB
CIPHUSATHME 3POCTaHHIO TPUOYTKOBOCTI MIAMPUEMCTBA Ta HOTO YACTKU HA PUHKY.

Kniowuosi cnoea: ToBapHa TONITHKA, MapKETUHI, aCOPTUMEHT, AMQepeHLialis,
nosuitionyBaHHs, TOB «Kommieke [aBecTMeHT MeHEHKMEHTY.

ANNOTATION

Hreshta A. M. Improving the marketing product policy of an enterprise
(on the example of «Complex Investment Management» LLC)

Qualifying work on obtaining a bachelor’s degree in the specialty «075 Marketing»
for the educational program «Marketing and International Logistics». — Odessa National
Economics University. — Odessa, 2025.

The study examines the theoretical foundations of marketing product policy,
including concepts of assortment management, differentiation, positioning, and the impact
of modern trends such as sustainability and digitalization. SWOT analysis and product life
cycle analysis were applied to study the assortment and market position of the enterprise.

The economic and marketing state of «Complex Investment Management» LLC
was analyzed, based on which issues in assortment management and positioning were
identified. Conclusions were drawn regarding the need to optimize the product policy to
enhance competitiveness.

Recommendations were proposed, including assortment modification through the
introduction of eco-friendly products, differentiation via design and personalization, and
strengthening positioning through sustainability. Implementing these measures will
contribute to increasing the enterprise’s profitability and market share.

Keywords: product policy, marketing, assortment, differentiation, positioning,
«Complex Investment Management» LLC.



