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Y poboTi pO3rasAarOThCA TEOPETUYHI aCMEKTH PO3POOKH MapKETUHTOBOI'O
IUIaHYy, CYTHICTh MAapKETHMHIOBOI'O IUIAHYBAaHHS, OCHOBHI MIJXOAM JO0 PO3POOKHU
MapKETHHTOBOT'0 TIJIaHY, IHCTPYMEHTH Ta METOAM MapKETHHTOBOTO aHai3Yy.

[IpoananizoBaHO PUHOK KaBH B YKpaiHi, JOCTIHKEHO KOHKYPEHTHE CEPIOBHUIIE
ta mno3urionyBanHs TM «Piazza del Caffe», mnpoBeneHuii aHagi3 MOTOYHOT
MapKEeTHHI'OBOI CTpaTerii Ta e(peKTUBHOCTI MapPKETUHTOBUX 3aX0/1B.

3amponoHoBaHO MapkeruHroBud 1aH jansi TM  «Piazza del Caffe»,
CTpaTeriuHi HapsIMU PO3BUTKY OpeHy Ta KOMILIEKC MAPKETUHTOBUX 3aXO/IIB.

Knwuoei  cnoea:  MapkeTMHTOBE  IUIAaHYBaHHS,  CTpaTeris,  OpeHn,
MapKeTHHTOBHI aHali3, PUHOK KaBH, KOHKYPEHTHE CEpEIOBHILE, MapKETHHTOBI
3aX0Ji1, MO3ULIIOHYBaHHS, CIIO’KHUBAY.

ANNOTATION

Kushnir V.Y. «Developmentof a marketing plan for the company TM
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The work deals with the theoretical aspects of developing a marketing plan, the
essence of marketing planning, the main approaches to developing a marketing plan,
as well as the tools and methods of marketing analysis.

The coffee market in Ukraine was analyzed, the competitive environment and
positioning of the Piazza del Caffe TM were studied, the current marketing strategy
and the effectiveness of marketing activities were analyzed.

A marketing plan for the TM "Piazza del Caffe", strategic directions for brand
development and a set of marketing activities are proposed.

Keywords: marketing planning, strategy, brand, marketing analysis, coffee
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