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KBaJidikaiiina poboTa Ha 3700YTTs OCBITHBOTO CTYIEeHs OakanaBp 3i cnemiaabHOCT 075
«MapkeTuHI» Ha TeMy: MapKeTHHIOBa KOMYHIKaI[ii{Ha MOJIITHUKA TYPUCTUYHOTO areHTCTBA
«more tours»: MpoOJIEMH Ta NEPCIEKTUBH BJIOCKOHAJICHHS

OO0’ €KTOM JOCIHIIKEHHS € AISIBHICTh TYPUCTHYHOTO areHTcTBa «More Toursy.
[IpenMeT goCiKEHHS — MAPKETUHTOBa KOMYHIKaIIliiHA MTOJIITUKA I[LOTO areHTCTBA.

HaykoBa HOBM3Ha poOOTH TOJNSTaE y TMPOTO3UIT KOMIUIEKCHUX 3aXOJiB BJIOCKOHAJICHHS
MapKETUHTOBOI KOMYHIKAIIfHOT TOJITHKK TypUCTUYHOTO areHTtctBa «More Toursy 3
ypaxyBaHHSIM Cy4aCHUX TPEHAIB IU(PpoBOI TpaHCHOpMaIil Ta 3MIHU CIIOKUBUUX YIIO100aHb.

[IpakTuHe 3HAa4YeHHsS pe3yJAbTATIB JOCIIDKEHHS TMOJISITa€ Yy MOXJIMBOCTI BIPOBAIKEHHS
3alpoNOHOBAaHUX 3aXOJIB I MIABUIIEHHS €(EeKTUBHOCTI KOMYHIKAIIMHOI AISUIBHOCTI
TYPUCTHYHOIO areHTCTBA, 3MIMHEHHS MOro KOHKYPEHTHMX MO3HUIIM Ta 3aJ0BOJIEHHS MOTpeO
KITIEHTIB.

CrpykTypa poOOTH CKJIala€ThCs 31 BCTYMY, TPbOX PO3JUIIB, BUCHOBKIB, CIIUCKY BUKOPHCTAHUX
JDKEpeT Ta JI0JIaTKIB.

KirouoBi cnoBa: TypucTUYHA Taigy3b, TYPUCTHYHA IMOCIYra, TYPUCTHUYHUN MPOIYKT, CyO’ €KTH
TYPUCTHUYHOI MAISUIBHOCTI, KOHIOHKTYpAa pHUHKY, CIHOXHBadi, MapKeTHHTOBI JOCIIKEHHS,
MapKETHHTOBHI IHCTPYMEHTApPIH, aHKETYBaHHS, TIOKa3HUKHU, TCHACHIII], MADKETHHTOBA CTPATETIsl.

Abstract

qualification work for obtaining a bachelor's degree in specialty 075 "Marketing™ on the topic:
Marketing communication policy of the travel agency "more tours": problems and prospects for
improvement Grabelina K.

The object of the study is the activities of the travel agency "More Tours".
The subject of the study is the marketing communication policy of this agency.

The scientific novelty of the work lies in the proposal of comprehensive measures to improve the
marketing communication policy of the travel agency "More Tours", taking into account modern
trends in digital transformation and changing consumer preferences.

The practical significance of the research results lies in the possibility of implementing the
proposed measures to increase the effectiveness of the travel agency's communication activities,
strengthen its competitive position and meet the needs of customers.

The structure of the work consists of an introduction, three sections, conclusions, a list of sources
used and appendices.
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