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VY po0oTi pO3rIISIIAIOTECS € TEOPETUUHI Ta METOJOJIOTIUHI 3acaau (OPMYBAaHHIO OpraHizarii
MapKETUHTOBOI MISUIBHOCTI Ha MalMX HiANPHEMCTBAX XJiOomekapcbkoi mpomucioBocTi. Pobora
OXOIUTIOE TIPOIIeC OpraHizaiii MapkeTuHroBoi AistibHOCTI mignpuemcrea OOIl «Muxaitnos A.J[.»,
1110 3HaX0AUThCs B ¢. BacuniBka bonrpaacbkoro paifony Onecbkoi 00acTi.

[IpoananizoBaHO 0COOIMBOCTI MApKETHHIOBOI JISUIBHOCTI Ha MaJUX MiANPHEMCTBAX
xjibonekapchkoi ramy3i Ha mnpukiani wmainoro mignpuemctBa @OOIl «MuxaitnoB A.J[». VYV
JOCII/DKEHH] 3/1CHEHO rmbokuit anamiz gismpHOCTI POIT «MuxaitnoB A.Jl.»; mpoaHani3oBaHO
30BHIIIHE Ta BHYTPIIIHE CEPEJOBUINE MIANPUEMCTBA; JOCHIIKEHO KOHKYPEHTHI IepeBaru
HiANPUEMCTBA; 0XapaKTEPU30BaHO KOMIUJIEKC MapKeTHHTY 3a Mojeiuto 4P; mocnmipkeHo OCHOBHUX
CTMIOYKMBAYiB Ta IXHE CTABJICHHS JI0 MiIPUEMCTBA Ta HOTO MPOAYKIIii.

3anponoHOBAaHO KOHKPETHI MUIAXM BJOCKOHAJEHHS MapKETHHIOBOi MisTBHOCTI, 30KpeMa
MOJIMIIEHHS  OprasizamiiHoi, 30yToBOi, KOMYHIKAalliHHOI Ta TOBApHOi TOJITHKH MaJloro
nianpueMcTBa. Po3poOiieHi pekoMeHIalii y JaHOMY JOCHIDKeHHI, MOXYTh OyTH peaji3oBaHi y
BJIOCKOHAJICHHI MAapKETUHTOBOI MISIIBHOCTI MalUX MiJIPUEMCTB, IO JOMOMOXE 3MIIHUTH IiXHi
MO3MIII] HAa PUHKY, TIABUIIUTH KOHKYPEHTOCIIPOMOKHICTh Ta 3a0€3MeYUTH CTA0UIbHUN PO3BUTOK.

KarouoBi cioBa: MapKeTHHTOBa AiSJIbHICTh, MapKETHHIOBE CEpeNOBHIINE, Manui Oi3Hec,
xJibonekapcbka MPOMHUCIOBICTh, Monenb 4P, BacuiiBchbka mnekapHs, KOHKYPEHTOCIIPOMOXKHICTb;
MOBEJIIHKA CII0KMBAYiB.
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The work deals with the theoretical and methodological aspects of organizing marketing
activities in small enterprises of the bakery industry. The study covers the process of organizing
marketing activities at the enterprise of sole proprietor «Mykhailov A.D.», located in the village of
Vasylivka, Bolhrad district, Odesa region.

Author analyzes the specific features of marketing activities in small bakery enterprises using
the example of the small business of sole proprietor «Mykhailov A.D.». The study presents an in-
depth analysis of the activities of "Mykhailov A.D."; examines the external and internal environment
of the enterprise; investigates the competitive advantages of the business; describes the marketing
mix according to the 4P model; and studies the main consumers and their attitudes towards the
enterprise and its products.

The qualification work provides proposals for improving marketing activities, in particular
enhancing the organizational, distribution, communication, and product policies of the small
enterprise. The recommendations developed in this research can be implemented to improve the
marketing performance of small businesses, helping to strengthen their market positions, increase
competitiveness, and ensure sustainable development.

Keywords: marketing activities, marketing environment, small business, bakery industry, 4P
model, Vasylivka bakery, competitiveness, consumer behavior.



