AHOTANIA

Apeuwikina I'M. Mapkerunr nianpuemcrsa “becapa0is-Typ” Ha pHHKY
TYPUCTHYHHUX MOCTY

KBanmigikamiiina po6ora Ha 3400yTTS OCBITHBOTO CTymeHs OakamaBpa 31
crnerianbHoCTi «075 MapKeTHHI» 3a OCBITHBOIO porpaMoro « MapkeTunry». OnecbKkui
HalllOHAJIbHUI €eKOHOMIYHUM yHIBepcuTeT. — Oneca, 2025.

Y po6oTi po3rsifgaroTbCs TEOPETHUHI ACIEKTH OCOOJMBOCTEH TYpPUCTHUYHOTO
MapKETUHTY, TYPUCTUYHOTO TMPOAYKTY Ta IHCTPYMEHTIB MAapKETUHTY, SKi
BUKOPHUCTOBYIOTHCS TypoOIiepaTopaMu y CBOii roCioiap4iil TissIbHOCTI.

[IpoanamizoBaHo opranizamiiiHo-ekoHOMIuHYy ouinky IIII “Becapabis-typ”;
IPOaHaII30BaHO MAPKETUHTOBE CEPEIOBHIIE MiJMPUEMCTBA; JOCHTIIKEHO KOMILIEKC
mapketunry I1I1 “becapalis-Typ”, mpoBeAEHO BJIACHI JOCIIIKEHHS.

3anponoHOBaHO MPOIO3HUIIii 010 BAOCKOHAIEHHSI MApPKETUHTOBOI JisSJIbHOCTI
[1IT “Bbecapabis-Typ”, 3a SKUMHU OyJI0 JOCHIPKEHO EKOHOMIYHUM Ta KOMYHIKaI[IHHUMI
edeKTH.

Knrouoei cnoea: typusMm, MapKeTHHT, TYPUCTUYHHUM MPOIYKT, MapKETUHTOBa
cTpareris, becapabisi-Typ, MapKETHHTOBE CEpEOBUIIE, TypoIepaTop.
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Arieshkina H.M. The marketing of «Bessarabia-Tour» in the Tourism
Inductry

Qualification work for obtaining a bachelor's degree in the specialty «075
Marketing» under the educational program «Marketing». Odesa National University
of Economics. - Odesa, 2025.

The paper explores the theoretical aspects of the specifics of tourism marketing,
the tourism product, and the marketing tools used by tour operators in their business
activities.

An organizational and economic assessment of PE «Bessarabia-Tour» was
made; the marketing environment of the enterprise was analyzed; the marketing
complex of PE «Bessarabia-Tour» was investigated; and original research was carried
out.

Proposals for improving the marketing activities of PE «Bessarabia-Tou» were
provided, according to which the economic and communicative effects were evaluated.
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