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Koxokap II. FO. «MapkeTuHroBi KOMYHIKalii Ha pPHHKY HpPOBalIEPChKUX IMOCIYT.
TenexomyHikariitna kommanis "TENET"»

Kgamigikarmiitna pobora Ha 3100yTTsS OCBITHBOTO CTyHeHs OakanaBpa 31 cmeuianbHOCcTi  «075
MapkeTHHI» 3a OCBITHBOIO Iporpamoro  «MapKeTHHI 1 MDKHapoaHa JoricTuka». - Opecbkuit
HaI[lOHANIBHUN eKOHOMIUHMH yHiBepcuTeT. M. Oneca, 2025 pik

Y po6OTi PO3MISIHYTO TEOPeTHYHI Ta MPAaKTUYHI aCMeKTH YAOCKOHAJICHHS KOMYHIKalliiHOT
MOJITUKHU MiIPUEMCTBA, OCHOBHI HMPUHIUIM Ta MIIXOAU IO PO3poOKH e(peKTUBHOI KOMYHIKaIIHHOT
cTparerii, a TaKoX i1 BIULTUB Ha 30yTOBY MOJITHKY MiANPUEMCTBA.

[IpoananizoBaHo akTyaidbHUN cTaH MapkeTtuHroBoi nisuibHocTi TOB HBII «TEHET», 30kpema
BOPOHKH IPOJIAXKIB Ta iX peaizalliio B MApKETUHTY COLIATbHUX MEPEX, email-mapkeTuHry, poooTi BiIiny
MPOAAXIB 1 CIy>KOM MIATPUMKH, a TaKOXK IXHIM BIUIMB Ha OOCSTU MPOJAXiB, KUTTEBUN IMKI KIIEHTA,
piBeHb JIOSUIBHOCTI Tomio. HaykoBa HOBU3HA MJOCHI/DKEHHS TONSArae B KOMIUIEKCHOMY aHami3i
MapKETUHTOBUX KOMYHiKaliii TtenekomyHikaniinoi kommanii TOB HBII "TEHET" 3 ypaxyBaHHsAM
cnieun(iku pUHKY POBAMIEPCHKUX MOCIYT B YMOBAaX BOEHHOT'O Yacy Ta CTPIMKOI IH(poBizariii.

VY po6oTi Briepiiie CHCTEMAaTU30BaHO BIUIMB Cy4YaCHUX KOMYHIKALIHHUX IHCTPYMEHTIB Ha B3a€MO/III0
mpoBaiifiepa 3 KIi€eHTaMH Ta CGHOPMYJIBOBAHO TMPAKTUYHI PEKOMEHMAAllli MO0 BIOCKOHAJICHHS
KOMYHIKaI[IHOT MOJIITHUKH 3 Opi€HTaIli€l0 Ha MOTpedu cnoxkuBava. OTpuUMaHi pe3yibTaTH MOXYTh OyTH
BUKOPUCTAHI JJIsl MiJBUIICHHS €PEKTUBHOCTI MAPKETHHTOBOI isJIBHOCTI KOMITaHIi Ta TMOCWJICHHS ii
KOHKYPEHTOCIIPOMO>KHOCTI Ha PUHKY.

KirodoBi cnoBa: MapKeTHMHIOBI KOMYHIKallii, MpoOBaiepchKi MOCIYTH, TeIeKOMYHIKaliiHa
kommnanig "TENET", koMyHiKaTuBHA, CTpaTeris, KOMYHIKaTUBHI KaHAIM, MapKETHHT IOCIYT, CIIOXKHUBYA
NoBeJliHKa, OPEeHI0BI KOMYHIKaIlii, KOHKYPEHTOCIPOMOXHICTb.

ABSTRACT

Kozhokar P. "Marketing Communications in the Internet Service Provider Market: The Case of
TENET Telecommunication Company"

This bachelor's thesis, submitted for the degree in Specialty 075 "Marketing" under the educational
program "Marketing and International Logistics," was completed at Odesa National Economic University,
Odesa, in 2025.

This study examines the theoretical and practical aspects of improving enterprise communication
policy, including the fundamental principles and approaches to developing an effective communication
strategy and its impact on a company's sales policy.

The current state of marketing activities at TENET LLC is analyzed, with a focus on sales funnels
and their implementation in social media marketing, email marketing, and the operations of the sales and
support departments. The research investigates their influence on sales volumes, customer lifecycle, and
loyalty levels. The scientific novelty of this study lies in its comprehensive analysis of marketing
communications within TENET LLC, considering the specific characteristics of the internet service
provider market amidst wartime conditions and rapid digitalization.

This thesis systematically presents, for the first time, the impact of modern communication tools on
provider-customer interaction and offers practical recommendations for enhancing communication policy
with a focus on consumer needs. The findings can be utilized to improve the company's marketing
effectiveness and strengthen its competitiveness in the market.
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