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VY poGoti mochmimKeHo OCOOTMBOCTI OpraHizaiii pekiIaMHOl AisUTBHOCTI MiANPHEMCTBA y cdepi
iHpopmauiitaux nocayr Ha npuknaai [ «Inpopmaniitna arenuis «Llentp Meaia». Po3kpuTo TeopeTnyni
OCHOBHU (hopMyBaHHA e(EeKTUBHOI PEKIAMHOI TONITHKH B YMOBax mu(ppoBoi TpaHchopMallii eKOHOMIKH,
0XapaKTepU30BaHO 1 OCHOBHI (YHKIIi{, IPUHIIUIH Ta IHCTPYMEHTH. AKIIEHTOBAHO yBary Ha Ba)KIIMBOCTIi
CTpaTeriuHOro MiAXOLY A0 PeKIaMHOI KOMYHIiKalii s (OopMyBaHHS JOBIPH CIIOKHBAYiB, MMiIBUILICHHS
BITI3HABAHOCTI OpeHAy Ta 3abe3nedeHHs CTabimbHOro 3pocTaHHA Oi3Hecy. Y MpaKTHYHIN dYacTWHI
MPOAHAI30BaHO 3arajlbHOEKOHOMIUHY XapaktepucTuky aisutbHOCTi IIIT «Ilentp Menia», mocmimkeHo
30BHIITHE MAPKETHHIOBE cepeAoBulLe 3a fonoMoroto STEP-aHamni3zy Ta BUsiBIEHO CHIIBHI i clTaOKi CTOPOHU
(GYHKLIOHYBaHHS MiANPUEMCTBa NUIIXOM mpoBeaeHHs SWOT-anamizy. [loOymoBano 0araToKyTHHK
KOHKYPEHTOCIIPOMOXKHOCTI, SIKHHA JTO3BOJUB BU3HAYNTH KIFOUOBI HAMPSMU TiJABHUINEHHS €(QEeKTUBHOCTI
peKJIaMHO1 JisSUTBHOCTI y KOHKYPEHTHOMY Mefia-cepefoBuili. Ha OCHOBI OLIHKM TMOTOYHOIO CTaHy
peKIaMHOT KOMYyHiKallii c()opMOBaHO JiBa OCHOBHI HampsMu 11 YJOCKOHaJICHHs. J[J1s1 KOXKHOIrO 3 3aX0liB
pO3pOONEHO MeTalbHUI MeXaHi3M peaii3amii, BH3HAYeHO O4iKyBaHI BHUTpPAaTH Ta IPOTHO30BAHUUN
ekoHOoMiuHMH edekT. KpiMm Toro, oOrpyHTOBAaHO COIliallbHI BUTOAM, 30KpeMa ITiABHUIIEHHS ITPO30POCTi,
MOKPAIICHHS PEMyTallii areHTCTBa Ta HAJIAroJKCHHS IMOCTIMHOI KOMYHIKAIlI 3 IJIbOBOI ayaUTOPIET.
Pesynprat mocmimpkeHHsS MiATBEPKYIOTH, IO CHCTEMHE OHOBJICHHS PEKJIAMHOI MOJITHKH CIPHUITUME
sminaenHto no3umii [T «Lentp Menia» Ha perioHanbHOMY pUHKY iHGOPMAIITHUX MOCITYT, PO3IIUPEHHIO
KITIIEHTCHKOI 0a3M Ta 3pOCTaHHIO KOHKYPEHTOCTIPOMOXKHOCTI MiAPHEMCTBA.
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digital-mapkertusr, iHdopmarliiHi MOCIyTH, KOHKYPEHTOCTPOMOXKHICTb.
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The paper examines the peculiarities of organizing the advertising activities of an enterprise in the
field of information services using the example of PE "Information Agency "Center Media". The theoretical
foundations of forming an effective advertising policy in the context of digital transformation of the
economy are revealed, its main functions, principles and tools are characterized. Attention is focused on
the importance of a strategic approach to advertising communication for building consumer trust, increasing
brand awareness and ensuring stable business growth. In the practical part, the general economic
characteristics of the activities of PE "Center Media" are analyzed, the external marketing environment is
studied using STEP analysis and the strengths and weaknesses of the enterprise's functioning are identified
by conducting a SWOT analysis. A polygon of competitiveness is constructed, which allowed us to identify
key areas for increasing the effectiveness of advertising activities in a competitive media environment.
Based on an assessment of the current state of advertising communication, two main areas of its
improvement are formed. A detailed implementation mechanism is developed for each of the measures, the
expected costs and the projected economic effect are determined. In addition, social benefits are
substantiated, including increased transparency, improved agency reputation, and establishment of constant
communication with the target audience. The results of the study confirm that a systematic update of the
advertising policy will help strengthen the positions of PE "Center Media" in the regional information
services market, expand the client base, and increase the competitiveness of the enterprise.
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