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Kraigikaiiiina pobdota 0akanaBpa CKIaJa€ThCs 3 TPbOX po3ALIiB. O0’€KTOM JOCIHIDKCHHS €
MPOIECH MAPTHEPChKOT B3aEMOJIl MK MaJMMHU Ta BEJIMKUMH MIANPUEMCTBAMU HA MPHUKJIAJI CIIBIIpaIli
TOB «Cinbro-®@yna» Ta nokanbHuMU BUpoOHUKaMu TM «JlaBka Tpamumiii». ¥V kBamidikamifiHiin podori
PO3IIITHYTO TEOPETHYHI OCHOBH B3aeMojii Oi3Hec-CTpYKTyp pizHoro macmrady. [IpoBeneHo dinaHcoBo-
CeKOHOMIYHHMI aHaji3 isUIbHOCTI MiANPHEMCTBA Ta CTPYKTYpH TPOAAXKIB JIOKANBHOI MPOAYKIIi B
OnecbkoMy perioHi.

3anpornoHoBaHO HANPSMH IMiJBUINEHHS €(pEKTUBHOCTI MAapTHEPCTBA HA OCHOBI MapKETHHTOBUX
THCTPYMEHTIB.
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The bachelor's thes is consists of three sections. The object of the study is the processes of
partnership interaction between small and large enterprises on the example of cooperation between Silpo-
Food LLC and local producers of Lavka Tradytsii TM. The qualification work considers the theoretical
foundations of interaction between business structures of different sizes. A financial and economicanalys
is of the enterprise's activities and the structure of sales of local product sinthe Odesa region was carried
out.

Directions for improving the efficiency of partnership based on marketing tool sare proposed.
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