AHOTALISA

Kanesa S1. 1. «AHaJi3 Ta ynockoHajieHHs e()eKTUBHOCTI PeKJIaMHOI Qi1 ILHOCTI
nignpuemcts ®OII Carainak C.T.».

Ksanigikariitna po6ota Ha 3100yTTsI OCBITHROTO CTYIICHs OakajaBpa 3i crnerianbHocTi «075
MapkeTHHI» 3a OCBITHBOIO Tporpamoro «MapKeTHHr 1 MiKHapojmHa Jorictukay.- OnechbKuit
HAI[IOHAJILHUH eKOHOMIUHUH yHiBepcuTeT. — Oneca, 2025.

Y poboTi pO3MIAIAIOTECS TEOPETUYHI ACMEKTH PEKIaMHOI MiSUTBHOCTI MiIMPHEMCTB B
CyYaCHHUX PUHKOBUX YMOBAaxX, METOIOJIOTIYHI 3acajy OpraHizamii peKiIamMHoOi JisUTBHOCTI Ta METOIU
OIIHKM €()€KTUBHOCTI PEKJIAMHHMX KaMITaH1i MiANPUEMCTBA.

[IpoananizoBano opranizaiiiino-ekonomiuny xapakrepuctuky ®OII Caraiigak C.T., orineno
KOHKYPEHTHE CEpEeIOBHILE MiMPUEMCTBA Ta MPOBEACHO aHAJI3 ICHYIOUMX pEKJIaMHUX CTpaTerii i
IHCTPYMEHTIB, 1110 BUKOPUCTOBYIOTHCS M1AIPUEMCTBOM.

3anmponoHOBaHO PeKOMEHAAIIIT 11010 M ABUINCHHS e(PEeKTUBHOCTI pekinamMHoi AisabHOCTI DOIT
Caraiimak C.T. 3 ypaxyBaHHsIM crnenu(ikd Cy4aCHOTO BITYM3HSHOTO Oi3HEC-CEpeNOBHINA Ta
OOTPYHTOBAHO 1X EKOHOMIYHY JIOIIBHICTD.

Knirouoei cnosa: pexniamna OisinbHicms, eheKmusHicms peKkiamu, MaApKemuHe0si
KOMYHIKAYii, KOHKYpeHmHe cepedosuuje, ONMUMI3ayis peKiamHux 3axo0is.

ANNOTATION

Katseva Y. I. Improving the marketing activities of PE Sahaidak S.T.

Qualifying work on obtaining a bachelor's degree in the specialty «075 Marketing » for
the educational program « Marketing and International Logistics ». - Odesa National Economics
University. — Odessa, 2025.

The work deals with the theoretical aspects of advertising activities of enterprises in modern
market conditions, methodological principles of organizing advertising activities, and methods for
evaluating the effectiveness of advertising campaigns.

Author analysis includes organizational and economic characteristics of PE Sahaidak S.T.,
assessment of the competitive environment, and analysis of existing advertising strategies and tools
used by the enterprise.

The qualification work provides proposals for improving the advertising activities of PE
Sahaidak S.T. taking into account the specifics of the modern domestic business environment and
substantiates their economic feasibility.

Keywords: advertising activities, advertising effectiveness, marketing communications,
competitive environment, optimization of advertising activities.




