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KBamidikamiitHa po6oTa CKIIaAaeThCs i3 BCTYIY, TPhOX PO3[iIiB, BUCHOBKIB, CIIUCKY BHKOPHCTAaHHX
JOKEpe.

OOG’eKT MOCHTIHKEHHS — MPOIEC YIPaBIiHHS MapKETHHTOBOK KOMYHIKAI[IHHOIO ASUTHHICTIO Ha 0a3i
nignpuemctsa [T «ipT-K».

Y poGoTi pO3riIsIIalOThCS TEOPETUUHI AClEeKTH CYTHOCTI Ta POJIi MapKETMHTOBUX KOMYHIKalii B
CUCTEMI YIIPaBJIiHHS MIIITPUEMCTBOM, BU3HAYCHI OCHOBHI €JIEMEHTH KOMIUIEKCY MAaPKETUHTOBUX KOMYHIKAI[IH
Ta 0XapaKTepPH30BaHO iX 0coONMMBOCTI HAa puHKY B2B.

Hanano texHiko-ekoHoMiuHy Xapaktepuctuky IIII «I'idp1-K», mnpoanamizoBaHo MapKETHHTOBE
CepeIoBUILE Ta JOCIIHKEHO KOMIUIEKC MapKETUHIOBUX KOMYHIKAIill MiIpueMCTBA.

3arponoHOBaHO NUIAXHM yIOCKOHAJIEHHS MapkeTHHroBux komyHikamii [T «ipT-K», mo BriIrodae
YIOCKOHAJIEHHS CalTy, BIPOBA/XKEHHS TapreTOBaHO1 peKjaMy Ta BUKOPHCTAaHHS email-MapKeTHHTYy.

Knrwouoei cnoea: MapkeTUHT OBl KOMYHIKaIIii, KOMIUIEKC MapKETHHTOBUX KOMYHIKaIliil, KOMyHiKaIliiiHa
NOJIITHKA, 3ac00M KOMyHiKaii, puHok B2B, tTunorpadis, nudposi koMmyHikarii.
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Qualifying work on obtaining a bachelor's degree in the specialty «075 Marketing » for the educational
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The qualification work consists of an introduction, three sections, conclusions, and a list of references.

The object of the study is the process of managing marketing communication activities on the basis of
the enterprise Gift-K PE.

The work deals with the theoretical aspects of the essence and role of marketing communications in the
enterprise management system, identifies the elements of the complex of marketing communications and
characterises their peculiarities in the B2B market.

The work includes technical and economic characteristics of Gift-K PE, the analysis of the marketing
environment and the study of the complex of marketing communications of the enterprise.

The qualification work provides proposals for improving the marketing communications of Gift-K PE,
including website improvement, implementation of targeted advertising and email marketing.

Keywords: marketing communications, marketing communications mix, communication policy,
communication media, B2B market, printing, digital communications.



