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Y poOOoTi pO3riasAaloThCsl TEOPETUUHI OCHOBM CETMEHTYBAHHSI PHHKY TOBapiB
(mocnyr) mianpuemcTB. HagaHo TexHIKO-eKOHOMIUHY XapakTepucTuky AT «KepHem.
[IpoananizoBaHO YWHHUKH 30BHIIIHBOTO Ta BHYTPIIIHBOTO MapKETUHTOBOIO
cepenoBuia AT «Kepueny. O1iHeHO iICHYI0Y1 MIJIXO/IU 10 CErMEHTYBaHHS pUHKY B AT
«Kepnem». OOIrpyHTOBaHO HEOOXIJHICTh BJOCKOHAJIEHHS CETMEHTAIlll PUHKY
AT «Kepnen». OuiHeHO OYiKyBaHy €(EKTHUBHICTb BIPOBAKEHHS 3alPOIOHOBAHUX
3aXO0/I1B.
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The paper examines the theoretical foundations of market segmentation for
goods (services) of enterprises. A technical and economic overview of PJSC «Kernel»
is provided. The external and internal marketing environment factors of PJSC «Kernel»
are analyzed. Existing approaches to market segmentation at PJSC «Kernel» are
assessed. The necessity of improving the market segmentation of PJSC «Kernel» is
substantiated. The expected effectiveness of implementing the proposed measures is
evaluated.
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