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Y po6oTi po3rISIIAlOTHCS TEOPETHYHI ACTIEKTH YMPABIIiHHS MapKETHHIOBOK JISUTBHICTIO YV cdepi
rOTeIbHOro Oi3HECy.

[IpoananizoBaHO MapKETHHIOBY JISIBHICTD I’ ATU31PKOBOTO OYTIK-roTen0 «OTpasay B yMOBax
€KOHOMIUYHOI HeCcTaOUILHOCTI Ta BOEHHOI'O CTAHY, BUABJICHO il CHJIBbHI Ta MPOOJEMHI aCIIEKTH, 4 TAKOXK
oIiHEHO edeKTUBHICTE MAPKETHHIOBUX 1IHCTPYMEHTIB.

3anpornoHOBaHO KOMIUIEKC MPAKTUYHHUX 3aXOJIiB JJIs MiTBUIIICHHS €()EKTHBHOCTI MAPKETUHTY TOTEIO,
30KpeMa BIOPOBAHKEHHS IPOrpaM JOsSILHOCTI, HUGPOBUX KOMYHIKAIIIH, IIEPCOHATIZ0BAHNX IPOIMMO3HIIIH,
OITHMI3alil OI0KETY Ta IMIABMINEHHS YACTKU NPIMHUX OpPOHIOBAaHL. Pe3yabTaTH JOCIIHKEHHS MOXKYTh
OyTH BUKOPHUCTAHI IS MABAIIEHHS e(DEKTUBHOCTI VIIPABIIHHI MAPKETHHIOM Y TOTEILHOMY CEKTOPI

YkpaiHu.
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The work deals with the theoretical aspects of marketing management in the hotel industry under
conditions of economic instability and martial law in Ukraine.

Author analysis the marketing activity of the five-star boutique hotel “Otrada”, identifying its
strengths and weaknesses, and evaluating the effectiveness of applied marketing tools. A set of practical
measures is proposed to improve the hotel’s marketing performance, including the implementation of
loyalty programs, digital communications, personalized offers, budget optimization, and increasing the

share of direct bookings. The research results can be applied to enhance marketing management efficiency
in the hotel sector of Ukraine.

Keywords: hotel business, marketing, strategy, promotion, digital communication, customer experience,
premium segment.




