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OnpeBa A. E. «lllasixu yaocKkoHaJleHHS MapKETHHIOBOI KOMYHIKATHBHOI cTpaTerii
ninnpuemcrea TOB «ATIOT €EN».

Kpamidikarmiiina podota Ha 3700yTTS OCBITHBOI'O CTyIEHs OakaiaBpa 3i crmemiaabHOCTI «075
MapkeTuHr» 3a OCBITHBOIO Hporpamor0  «MapKeTHHr 1 MDKHApogHa JIoTicTHKay.- Opechkuit
HalllOHAJLHUN €eKOHOMIYHUH yHiBepcuTeT. — Oneca, 2025.

Y poboTi po3rasAarThCs TEOPETUUHI ACHEKTH MAapKETMHTOBHX KOMYHIKaliil mpu ¢opmyBaHHI
CTpaTerii MANMPUEMCTBA; PO3TISHYTO CYTHICTh MApKETHHTOBHX KOMYHIKAIlIHA: ICTOPUYHUN PO3BUTOK Ta
MOTJISIAM  BYEHUX, PO3MJISHYTHH CYYacHMW TIOTJISII HA CYTHICTh IHTETPOBAHMX MAapPKETHHTOBUX
KOMYHIKAI[ii; pO3TJITHYTO TCHJICHIIIT PO3BUTKY MapKETHHTOBUX KOMYHIKAIlI{, IITYYHUH 1HTEICKT;

[IpoananizoBaHo TexHiIKO-eKOHOMIUHMI craH mignpuemctBa TOB  «Amoreit», 30BHIIIHE
MapKEeTHHTOBE cepeoBuile. J{ocipkeHo BHYTPIIIHIA MAapKETHHT 1 OpraHi3allisi JisIbHOCTI MAMPUEMCTBA
TOB «Anoreii»,;

3anpornoHOBaHO MPOMO3ULIi MO0 YAOCKOHajeHHs HasBHoro Openaunry TOB «Amnoreiy;
OTNITUMI3aIlisl KOMYHIKAaMil 3 KIIEHTaMH 3a JOMOMOroro mudpoBux texnonorii TOB «Anoreity.

Knrouoei cnoea: MapkeTuHr, MiJIPUEMCTBO, KOMyHIKaTUBHA CTPATETIs.

ANNOTATION

Oprieva A. Ways to improve the marketing communication strategy of Apogey

Qualifying work on obtaining a bachelor's degree in the specialty «075 Marketing» for the
educational program «Marketing and International Logistics». — Odessa National Economics University. —
Odessa, 2025.

The work deals with the theoretical aspects of marketing communications in the process of
enterprise strategy formation; the essence of marketing communications is examined, including historical
development and views of scholars; the modern understanding of integrated marketing communications is
considered, as well as current trends in the development of marketing communications and artificial
intelligence.

Author analyzes the technical and economic state of the enterprise LLC "Apogey", its external
marketing environment, internal marketing, and the organization of its operational activities.

The qualification work provides proposals for improving the existing branding of LLC "Apogey"
and optimizing communication with customers through digital technologies.

Keywords: marketing, enterprise, communication strategy.



