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KBanmidikamiitna pobota Ha 3100yTTS OCBITHBOTO CTyIEHs OakajaBpa 31
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VY po6oTi npencTaBaeHo TEOPETUYHI aCIEKTH MAPKETUHIOBUX KOMYHIKaII1i
MIANPUEMCTB, CYTHICTh Ta IHCTPYMEHTH MapKETHHIOBUX KOMYHIKaIlii{, METOMYH1
X0 JI0 OI[IHKH 1X €()eKTUBHOCTI.

[Ipencrasneno ekoHomiuny xapakrepuctuky DOII bonrakos B.1O. (6penn
xiHovyoro onary WearCocaine), IpoBeIeHO aHaii3 MpoQuLI0 MapKETUHTOBOTO
cepeloBulla Traidy3l OpEHIOBOTO OJATY, JAOCIIIKEHO KOMIUIEKC CyYaCHUX
MapKEeTUHIOBUX KOMYHIKAIlll Ta TPOBEAEHY OLIHKY e(EeKTUBHOCTI iX
BUKOPHUCTAHHS.

Po3pobOneno  3axoAu  YJAOCKOHAJIGHHS  €JIEMEHTIB  MapKETHUHIOBUX
KOMYHiKaliii marasuny OpenpoBoro ozasry WearCocaine, MpoBeA€HO OIIHKY
e(EeKTUBHOCTI iX BIIPOBAI>KECHHSI.
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OpEHI0BOTO OJIATY, MAPKETUHIOBE CEPEIOBUIIE, CETMEHTAIIIS KIIIEHTIB
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Bilous K. «Improvement of marketing communications of the enterprise
(on the example of FOP Boltakov — clothing store)»

Qualification work for obtaining a bachelor’s degree in the specialty 075
«Marketing» under the educational program «Marketing and International Logistics».
Odessa National Economic University. — Odesa, 2025.

The paper presents theoretical aspects of marketing communications of
enterprises, the essence and tools of marketing communications, methodological
approaches to assessing their effectiveness.

The economic characteristics of FOP Boltakov (women’s clothing brand
WearCocaine) are presented, an analysis of the marketing environment profile of the
branded clothing industry is conducted, a complex of modern marketing
communications is studied and an assessment of the effectiveness of their use is carried
out.

Measures are developed to improve the elements of marketing communications
of the branded clothing store WearCocaine, and the effectiveness of their
implementation is assessed.
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