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Cepnionona 0.C. «MapkeTHHIoBa TIVIBHICTD cy0’exTa
NiANPUEMHUIBbKOI AisjbHOCTI (HAa npukiaagi @OII dem'sauyk FO.M.)»

KBamidikamiitna poGoTa Ha 3400yTTS OCBITHBOTO CTyIeHs OakanaBpa 3i
cnemianbHocTl «075 MapkeTuHr» 3a OCBITHBOIO Hporpamoro «MapKeTUHr Ta
MDKHapoHa Jiorictukay. Oaecbkuil HaIllOHAJbHUNM €KOHOMIYHHUI YHIBEPCUTET. —
Oneca, 2024.

VY po60Ti BU3HAYEHO BU3HAYEHO MOHSTTS, CYTh Ta 3HAYEHHS MAPKETUHTY IS
cyO€eKkTa MIANPUEMHMIITBA, JOCIIIHKEHO TEOPETHYHI OCHOBU  YIIPaBIIHHS
PEKIIAMHOIO A1SUTBHICTIO MIAMPUEMCTBA.

3pobiieHo opraHizaiiitHo-ekoHoMiyHy owiHky ®OIl Jlem'ssauyk FHO.M.;
MIPOAHAJI30BaHO MAPKETUHIOBE CEPEIOBUIIIE MANPUEMCTBA; JOCTIIKEHO KOMILIIEKC
mapketunry @OII [Jem'snuyk FO.M., Bu3HaueHO HOTO OCHOBHUX KOHKYPEHTIB.

Hanano npomno3uiiii o0 BJOCKOHAJIEHHS MapKeTHHT0BO1 AisuibHOCTI DOII
Hem'ssnuyk FO.M., 3a sskumu O0yi10 JOCTIHKEHO €eKOHOMIYHUHN e(eKT.

Knrwwuosi cnoea: MapKeTHHI, KOMIUIEKC MAapKETUHTY, MAapKETHHIOBa
TISTBHICTH, IHTEPAKTUBHA PEKJIaMa

ANNOTATION

Serpionova O.S. «Marketing activities of an entrepreneurial entity (Case
Study of Sole Proprietor Demianchuk Yu.M.)»

This qualification work is submitted for the Bachelor’s degree in the specialty
«075 Marketing» under the educational program «Marketing and International
Logistics». Odessa National Economic University, Odesa, 2024.

The work defines the concept, essence, and significance of marketing for an
entrepreneurial entity and explores the theoretical foundations of advertising
management for enterprises.

An organizational and economic assessment of Sole Proprietor Demianchuk
Yu.M. is conducted; the marketing environment of the enterprise is analyzed; the
marketing mix of Sole Proprietor Demianchuk Yu.M. is studied, and its main
competitors are identified.

Recommendations for improving the marketing activities of Sole Proprietor
Demianchuk Yu.M. are provided, along with an assessment of their economic
impact.

Keywords: marketing, marketing mix, marketing activities, interactive
advertising



