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HlanoBanoB A. 0. «llinBumenns edexkTuBHOCTI MapkeTuHrosoi aisiabHocTi TOB
«Teaexkapr-Ilpuiaag»».

KBamidikariiina pob6ora Ha 3100yTTS OCBITHBOTO CTYIEHs OakamaBpa 31 creriaiabHocTi «075
MapkeTuHr» 3a OCBITHBOIO Hporpamoro «MapkeTHHr 1  MDKHapogHa  Jorictuka».- Opecbkuit
HalllOHAJLHUN eKOHOMIYHUH yHiBepcuTeT. — Oneca, 2025.

Y po0oTi pO3rIsiaoThcss TEOPETHYHI ACTIEKTH TEOPETUYHI 3acalii MapKETHHIOBOI IiSUTBHOCTI
M1IPUEMCTBA, BU3HAYEHO OCOOIMBOCTI MAPKETUHTY Ha IPOMHUCIIOBHX ITiITPUEMCTBAX, OXapaKTEPU30BaHO
MapKETUHTOBA CTPATETisl AK IHCTPYMEHT PO3BUTKY MTPOMHCIOBOTO ITiITPUEMCTBA.

Hanano oprasnizamniitHo-ekonoMiuny xapaktepuctuky TOB «Tenekapt-IIpunany; mpoananizoBaHo
mapketuHroBe cepenoBuiie TOB «Tenekapt-Ilpunan»; mocnimkeHa MapkeTHHrona IisuibHiCTE TOB
«Tenexapt-Ilpunany.

3anpomnoHoBaHO PpeKOMEHAIIIT III010 YIOCKOHAJIEHHSI MapKeTUHTOBOI HisuibHOCTI TOB «Tenekapt-
[Ipunangy»; HagaHO eKOHOMIYHE OOTPYHTYBaHHSI YJIOCKOHAJICHHS MapKeTWHroBoi AisuibHOcTi TOB
«Tenekapt-Ilpunan».

Knrouoei cnoea: npoMHUCIOBHI MapKETUHT, IPOMUCIIOBE IMiAMPHUEMCTBO, KOMIUIEKC MAapKETHUHTY,
MapKETHUHI0Ba A1SUIbHICTb.

ANNOTATION

Shapovalov A. Yu. “Improving the effectiveness of marketing activities of Telekart-Prylad
LLC”.

Qualification work for obtaining a bachelor's degree in the specialty "075 Marketing™" under the
educational program "Marketing and International Logistics". - Odessa National Economic University. -
Odesa, 2025.

The paper examines theoretical aspects and theoretical foundations of the marketing activities of an
enterprise, identifies the features of marketing at industrial enterprises, and characterizes marketing strategy
as a tool for the development of an industrial enterprise.

The organizational and economic characteristics of LLC "Telekart-Prylad” are provided; the
marketing environment of LLC "Telekart-Prylad" is analyzed; the marketing activities of LLC "Telekart-
Prylad™ are investigated.

Recommendations are proposed for improving the marketing activities of LLC "Telekart-Prylad";
an economic justification for improving the marketing activities of LLC "Telekart-Prylad” is provided.

Keywords: industrial marketing, industrial enterprise, marketing complex, marketing activities.



