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VY kpami¢ikamiiiHii poOOTI PO3MISIHYTO Cy4YacHI MiAXOAH JO BIAOCKOHAJICHHS MapKETUHTOBOL
pisvibHOCTI mignpuemctsa Ha npukinani [IPAT «ABIHBEB E®EC VKPAIHA». IlpoananizoBaHo
TEOPETHUKO-METOIONIOTIYHI OCHOBM OpTraHi3amii MapKeTHHTOBOi MisUNIBHOCTI B yMoBax mu(poBoi
Tparcdopmarii, BHCOKOT KOHKYPEHIIi Ta COI[iallbHO-eKOHOMIYHOI HecTabinmpHOCTIi. PO3KpuTO CyTHICTH
MapKeTUHTYy SK KOMIUIEKCHOI CHCTEMH YIpPaBIiHHS PUHKOBOIO  JiSUTGHICTIO MiANPHUEMCTBA,
O0XapaKTepU30BaHO WMOTO KIIIOYOBI (DYHKIIi, NMPUHIWIIKA Ta IHCTPYMEHTH. Y TIpOLECi IOCIIHKEHHS
3MICHEHO 3arajJbHOCKOHOMIYHY XapaKTePUCTHKY IAMPHEMCTBA, MPOAHATI30BaHO 30BHIIIHE Ta
BHYTpIIIHE MapKeTHHroBe cepenoBumie 3a gomomoror0 STEP- ta SWOT-anamizy, moOymoBaHO
0araToKyTHUK KOHKYPEHTOCIPOMOXKHOCTI Ta BU3HAYEHO YMHHUKH, IO BIUIMBAIOTh HA PHHKOBY MO3UIIIIO
KoMmmaHii. Y poOoTi 3aIponIOHOBAHO J[Ba CTPATETIYHI HAPSMHU BJOCKOHAICHHS MAPKETHHTOBOI JIiSUTBHOCTI
po3pobka Ta 3amyck MOOiNBHOTO 3acTocyHKYy ‘“BeerLab” sk iHCTpyMeHTY HUQpPOBOI KOMYHIKalii Ta
PO3LIMPEHHST 0Ee3aKOTOBHOTO Ta (PYHKIIOHATBHOIO CETMEHTY MPOAYKIIl BiAMOBIAHO 10 Cy4YacHHX
CroKuBYHX TpeHiB. [IpoBeneHo ekoHOMiUHE OOTpYHTYBaHHS 000X 3aXOiB, BU3HAYEHO OOCSTH BUTpAT,
piuHHN eKOHOMIYHHI e(eKT i colliallbHy 3HAYYIIICTh iHimiaTuB. JJoBeneHo, o BIpoBaKeHHS MH(POBHX
pillleHb Ta IHHOBALIHHOT MPOMYKTOBOI CTpAaTeTii CIpUATHME MOCHIICHHIO OpeHIy KOMIIaHii, 3ay4eHHIO
HOBHX KJIIEHTIB, IiJIBUIICHHIO JIOSUIBHOCTI Ta 3a0€3MEYCHHIO CTAJION0 PO3BUTKY MiJANPHEMCTBA B YMOBaX
PUHKOBHX 3MiH.

Knwuoei cnoea: wmapKeTUHT, MapKETHHIOBa [isUIbHICTB, OpeHI, UUQpoBa KOMYHIKallis,
E€KOHOMIUHHIA €(eKT, COLiaTbHIH e(eKT, KOHKYPEHTOCIIPOMOKHICTb.
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The qualification work considers modern approaches to improving the marketing activities of the
enterprise using the example of PRISC “ABINBEV EFES UKRAINE”. The theoretical and methodological
foundations of organizing marketing activities in the conditions of digital transformation, high competition
and socio-economic instability are analyzed. The essence of marketing as a comprehensive system for
managing the market activities of the enterprise is revealed, its key functions, principles and tools are
characterized. In the process of research, a general economic characteristic of the enterprise is carried out,
the external and internal marketing environment is analyzed using STEP and SWOT analysis, a polygon of
competitiveness is constructed and factors influencing the company’s market position are identified. The
work proposes two strategic directions for improving marketing activities: development and launch of the
“BeerLab” mobile application as a digital communication tool and expansion of the non-alcoholic and
functional product segment in accordance with modern consumer trends. An economic justification of both
measures was carried out, the cost volumes, annual economic effect and social significance of the initiatives
were determined. It was proven that the implementation of digital solutions and an innovative product
strategy will help strengthen the company's brand, attract new customers, increase loyalty and ensure
sustainable development of the enterprise in the face of market changes.

Keywords: marketing, marketing activities, brand, digital communication, economic effect, social
effect, competitiveness.




