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Y  pobGoTi po3rNfAAOTBCS TEOPETUYHI ACHEKTH YOPABIiHHSA  IMIDKEM MiAIpPUEMCTBA.
[TpoananizoBaHo 30BHIiIIHE Ta BHYyTpimHE cepenoBuine «Merry Berry café», a Takox moTodHuil piBeHb
IMIJKy. 3ampoIOHOBAHO YAOCKOHAJICHHS IMIDKY MIJIPUEMCTBA 32 PaxXyHOK MIIBHUINEHHS HIBHUIKOCTI
BUKOHAHHS 3aMOBJICHHSL..
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The work deals with the theoretical aspects of corporate image management. The external and
internal environment of Merry Berry Café, as well as the current level of image, are analyzed. It is
proposed to improve the corporate image by increasing the speed of order fulfillment..
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